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OF IN DURING 

Total Zxpenditures by Out-of-State Travelers 

Proportion of retail business, 5 per cent 

~penditures for All In-state and Out-of-state Travel 

Proportion of retail business, 9 per cent 

Cut-of-State Travel ?arty-Trips or Visits to or 
?assing through Iowa for Business or Pleasure .• 

Out-of-State Person-Trips or Visits to Iowa •. 

Intercity .Passenger Hiles Traffic, In-state and 
Inter-state, by All Hodes of Transport . . . • • 

Passenger-Miles Traveled by Out-of-state Visitors 

Contribution of Out-of-State Tourist Trade to: 

Iowa personal income • • . . . . . . . . . . 

1970 

Proportion of tourist expenditures, 33 per cent 

Iowa state tax revenue . . . . . . . 
Proportion of tourist expenditures, 9 per cent 

Local and property taxes . . . . . . . . . . . 
Proportion of tourist expenditures, 2 per cent 

~arket for other goods and services 

Proportion of tourist expenditures, 52 per cent 

~320 Hillion 

$577 Million 

15 }ti.llion 

30 Million 

16.1 Billion 

3.2 Billion 

$107 Hill ion 

$ 30 Million 

$ 7 Million 

~;165 }'Iillion 

-----------------
Sources: Based on U. S. Censuses 

portation, and Business; surveys of tourist 
on t~e travel market and outdoor recreation; 
surveys; and studies of family spending for 
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of National Travel, Trans­
travel and spending; research 
highway and transportation 

travel. 



ECONOHIC CO l'll'RibUT ION OF TO U"2ISTS TO 

Showing 1-.bere the Tourist Dollar Goes 

!Otal Expenditures by Out-o~.:§tat_:_ Tour:~sts, 1970 •• $320,000,000 

Personal Income to People in Iowa ~106, 900,000 

Proportion of Tourist Dollar, 33 cents 

Narket for Goods and Services ~lc.5,loo,ooo 

Proportion of Tourist Dollar, .52 cents 

Contribution of Touri~ts to State and Local Finance: 

State Taxes Collected from Tourists ~ 29,800,000 

?roportion of Tourist Dollar, 9 cents 

?roportion of All State Taxes, 5 per cent 

Local Taxes Collected from Tourists ~ 7 ,ooo ,ooo 

?roportion of Tou=ist Dollar, 2 cents 

Federal Taxes Colle cted from Tourists $ 11,200 ,ooo 
Proportion of Tourist Dollar, 4 cents 

Sources: 0ased on U. s. Censuses 
portation, and Business; surveys of tourist 
on the travel market and outdoor recreation; 
surveys; and studies of family s~€ nding fer 

of r\ational Travel, Trans­
tra.vel and spending; research 

highway and transportation 
travel. 
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BUSIX.!:SS 1970 

Summary Data on Najor Business Groups Engaged. in 
~e rvi ng and Trans porting Trave lers along with Local Customers 

Total Recei pts fro:n i·:ajor Tr ave l-Service Business ••• * ;il,l?l Hi.llion 

'Proportion of r etail trade and service race i r;ts, 18 per cent 
~ati.o of Sales to: Out-of-state travelers, 27 per cent 

In-state and out-of -state trave lers, h9 per cent 

... Number of Iowa Firms .Serving and Tra.n.sporting Travelers 17,500 

Proportion of 115,100 total business firms in state, 15 per cent 

Number Employed in Trc;vel Business 

Proportion of 389,400 workers in co~erce, 18 per cent 

Contribution to Iowa ·,:;conomy: 

Personal Income Derived from Travel Business .•• 

Proportion of travel business sales, 32 per cent 

Harket for Goods and Services 

Proportion of tr avel business sales, 48 per cent 

Contribution of Travel Bus i.ness to Government Finance: 

State Taxes Colle cte d from Travel Eusiness 

Proportion of travel busines s sales, 13 per cent 

Pro portion of state t axe s, 25 per cent 

Local Taxes from Travel Business . . . 
Federal Taxes from Travel Busine ss 

* 

89,540 

$378 l1illion 

S568 l"lilli.on 

$156 !1illion 

$ 18 l"'illion 

~ 50 l1illion 

Includes s al es and se r vice s to local and traveling customers. 

Sources: Ease d on 
Trade and ::>e l e cte d ~rvi ce s , 
state and federal agencies. 

U. ~ . Census of' Business, ~urvey of Retail 
stat e bus iness data, and reports of firms to 

Details are shown in later tables. 
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HIGHLIGH TS OF TRAViL IN I OWA DURDG 

Total ~xpenditures by Out-of-State Travelers 

Proportion of retail business , 5 per cent 

Expenditures for All In-state and Out-of-state Travel 

Proportion of retail business, 9 per cent 

Out-of- tate Trave l Party-Trips or Visits to or 
?as sing t hrou gh Iowa for Bus i ness or Pleasure. • 

Out-of-State Pe rson-Trips or Visits to Iowa . • 

Intercity Passenger Miles Traff ic, In-state 
Inter-state, by All i'lodes of Transport 

and 

Passenger-:1iles Traveled by Out-of- state Visit ors 

Contributicn of Out-of-State Tour ist Trade to : 

Iowa personal income .. 

1970 

Proport-ion of t ourist ex?" nditures, 33 per cent 

Iowa state tax r evenue . . . . 
Proportion of tourist expenditures, 9 per cent 

Local and :tJroperty taxes . . . . . . 
Pr.o r.-ortion of tourist expenditu res, 2 I-er cent 

MarKet for othe r goocs and ser vices 

Proportion of tour ist exp-e nditures, 52 per cent 

$320 Million 

$577 Million 

15 Million 

30 Million 

16. 1 .Dillion 

3.2 Billion 

$107 N.illion 

!· 30 .Million 

7 Million 

Jl, l65 Million 

Sources: Based on U. S. Censuses 
portation , and business; surveys of t ourist 
on t~e travel mar 'et and out door re creation; 
sur veys; and studies of family spending f or 

of National Travel , Tr ans ­
t r avel and s pending ; re search 
hi;hway and t r ansportat ion 

travel. 
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ECONOMIC CO NTRibUT I ON OF T u'RI :::>TS TO 

Showing Where the Tourist Dollar 

Total Expe nditures by Out-of-St ate Tourists, 1970 

Personal I ncome to People in Iowa 

Pro portion of Tourist Dollar, 33 cents 

Market for Goods and Services . . . 
Pro portion of Tourist Dollar , 52 cents 

Contribution of Touri s~s to ~tate and Local Finance: 

Stat e Taxe s Collected from Tourists 

Proportion of Tourist Dollar, 9 cents 

?r oportion of All 6tate Taxes, 5 per cent 

Local Taxes Collected from Tourists 

Pro9orti on of Tourist Dollar, 2 cents 

Feder a l Taxes Colle cted f rom Tour i sts 

Proportion of Tourist Dollar, 4 cents 

IOW.A 

Goes 

. . $320,000 , 000 

g,l06 ' 900' 000 

. $165 ,100,000 

~ 29,800 ,000 

$ 7,000 ,ooo 

$ 11,200,000 

:::>ources: bas ed on U. S. Censuse s 
portati on, and l-usiness ; surve ys of tourist 
on t he travel market and outdoor r ecreation; 
surveys; and s t ud ies o f family Sf..'>ending f or 

of Kat ional Travel, Trans­
travel and spending; research 

highway and trans portation 
travel. 
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TRAVEL- RELAT:.D bUSINESS IN I WA D\JRIMJ 1970 

Summary Data on r ajor Business 'Jroups Engaged in 
~rving and Transporting Travelers along with Local Customers 

Total Re ceipts from t-1a jor Travel-~ervice Business • .• ~1,171* .t-f.illion 

Proportion of retail trade and service receir-ts, 18 per cent 
Ratio of Sales to: Out-of-state travelers, 27 per cent 

In-state and out-of-state travele r s, 49 per cent 

Number of Iowa Firms Serving and Transporting Travelers 17,500 

Proportion of 115,100 total business firms in s ate, 15 per cent 

~Umber Employed in Travel business 

Pr oportion of 389 ,400 workers in commerce, 18 per cent 

Contribution to Iowa ~conomys 

Personal Income Derived from ravel Business . . 
?roportion of travel business sales, 32 per cent 

Market for voods and Services . . . . . . . 
Propor tion of travel business sales , 48 per cent 

Contribution of Travel business to Government Finance: 

State Taxes Collected from Travel Business 

Pr oportion of travel Duo.iness s ales, 13 per cent 

Proporti on of state taxes, 25 pe r cer,t 

Local Taxes fran Tr avel busii1ess 

Federal Taxes from Travel dUSiness 

* 

89,540 

$378 Million 

~568 Million 

$156 11illion 

$ 18 Million 

$ 50 Million 

Includes sales and services to local and t r aveling custome r s. 

Sources : Base d on 
Trade and C>elected ~rvices , 
state and federal agencies. 

U. ~. Census of business, Survey of Retail 
state business data, and reports of fi.nr!S to 

~etails are shown in lat ~ r tables. 
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HIGHLIGHTS IOWA TOURI.S'TS , 1970 

This seventh re port on tourists and the Iowa 

t ravel business shows that visitors from othe r states spent $320 million 

in Iowa duri ng 1970 . This was t he s~ndir.g of fifteen million travel 

parties wto toured the state or passed through en r oute to other destina ­

tions . The parties i nclude pe r sons who traveled for business as w~ll 

as t ho:;e wl". o too k tri ps fo r ple asure, vacat ions, or personal r easons. 

All t.r<lYele r s s pent ;.577 million i n I ow a on travel t r ips dur­

ing 1970 . Ttis include s the expendit.ures by re ~ idents while traveling 

wi t h i n the ir own state as ~ell as tht spending of visitors f rom other 

states . Cne-day tr ips outside t he local tr ade are a are i nc luded along 

with overni[ht stays and jo· r ne ys of a hundre d :niles or more. 

The f i gures on tr avel e xpenditu r es include only the money spent 

on tri tJS av1ay f r om ho:ne outside t he daily Co!Tlrnut i ng zone . They do not 

include s i zeable out lays made at home i n pr eparat i on fo r t r ips and large 

outlays at destinations in ot b.ar s tates. 
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Highlights and Summary Iowa Tourists, 1970 

These travel expenditures re present Iowa's share of the 

· national travel market . The nat ion's travelers took 397 million major 

over r.ier.ht person-trips away f rom home during 1970. About 6.5 million 

of tbese person-tr i ps or iginate d in Iowa, and Iowa was t re destination 

of 5.2 million. Domestic trips, including overnight stays, day outings, 

and s barter journeys beyond the local trade area generated 1,194 bil-

lion nassenger miles of travel traffic in t he nation. 

Dome st ic natiomlide expenditures were $42 billion. The jour­

neys of all t ravelers generat ed sixteen billion passenger miles on 

I owa highways, ra ilways, and air ways . This volume of traffic includes 

only inter city ~assenger miles, or tte movement of pas ser~ers in travel 

status outside their daily co:nrnutir::g zone. The very large volume of 

t r ansit movement wit hin tt:e local co:rilTlUI.ity is not included in these 

figures . 

Cut -o f - state travelers generated three billion passenger 

miles during t r.eir t ours ir or t r.rough Iowa. rttis visitor traffic 

accounts for a fifth of the sixteen billion .tJassenger miles traveled 

by all persons in tre state. 

Iowa businessmen have a large stake in this transient con­

s umer traffic movi ng tb~ough the state . Persons away from home are 

quite de pendent upon commercial establishments to fi l l their personal 

ne ~ ds and the ir r equirements for t rans portation . Out-of-state tourists 
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Highlights and Summary Iowa Tourists, 1970 

and Iowa travelers are the primary customers for the billion-dollar 

travel service and trans port business in the state. Their purchases 

amount to near ly half of the comoined sales of t be major travel-related 

service industries. These comprise the Sf~cial t ypes of business enter­

prises and utilitLs , which have arise n to rooet "the needs of persons 

away f rom home . Yllhil.e servin local customer s , these merc hants can 

look to a large market beyond t he local trade area. 

TJ-,e $1 , 171 milli on re ceipts in the travel-related services 

and trans portat ion industries comprise a fifth of the $6 , 5L2 million 

r3tail trade ar:d service ente r prise . The purchases by out-of-state 

tourists account for five per cent of all retail business. The spend­

ing by all travelers away from home adds up to nine per cent of all 

retail busines s. 

There are now 17,500 act ive commercial concer ns serving 

and trans porting travele rs in Iowa. These firms comprise one in six 

of tne 115 , 100 nonf ann ous ine ss firms in the state . .Among the 88,700 

finns i n private comroorce alone one in five operate travel accommoda­

"tions or related services . 

The travel busine ss concerns provide jobs for 89 ,5LO pro­

prie tors ar.d employe d workers . One in five of tte employment in 

private co~merce are servir.g the traveling public . The additional trade 

br ou ght ir.to th e state by t ourists is sufficient to provide jobs 
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Highlights and Sumrnary Iowa Tourists, 1970 

fo r 24,500 Iowa workmen. All travel spending in the state creat es 

·jobs f or L4 , 100 )..:ersons. 

Per$or.al income derived from serving and transporting trave-

lers amoun t ed to ~37 8 mill i on las t year . Tr ave l business firms 

distribute 32 cents f rom each dollar of sales to employees, proprie-

tors, and others who share in the business. About a fourth of all 

personal income derived from r etail business is paid out by firms 

allied \.rith travel activities . About ~.107 million of this income can 

be traced to t he out-of-state touri st trade. 

ixpanding t ypes of busine s s suet as t he tourist trade stimu-

late seve ra l lir:es of comme r ce and L .... ey create growing markets for 

other enter prises . business operating ratios show tnat firms in the 

travel Lusines5 purchased ~05 million worth o1 goods f rom other 

industr iv s du r ing 1970 . These outlays add up to 35 cents from each 

sales dollar. Anoth3r 14 cents out of e ach dollar, or $163 million, 

a re passed on to other indus t ries f or a wide range of serv i ces, such 

as powe r, fuel, advertising , laundry, and other ex~:e nse s in ope rat ing 

trave l acc ommodat i ons. Tot al r~urc:r~ases of thcl travel business from 

othe r inG.ust r .ie s was ~568 million-- or 48 cent s f rom each dollar 

of sa le s . 
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Highlights and Summary Iowa Tourists, 1970 

The ec onomic oenefits from trading with trave l ers are not 

confined to private business . The trave l business a l so makes a sig­

nificant c ontribution to the r evenue of state and loca l governments. 

The St at e of Iowa collected · 156 mil lion f r om the travel-r elated 

indust ry las t ye ar. This contri oution adds up t o a fourth of s tate 

tax r evenue c ollections. 

This i s due to the f act t hat 13 cents fr om each doll ar of 

t rave l-re l at ed sales are collecte d as some form of stat e t axe s. I n 

addition t o s t at e t axes , t he t r ave l bus iness paid $18 million i n 

pro perty and othe r lo cal t axe s. Muni cj pal and county gover nme nts col­

lect two cent s f rom e ach t our i st dol lar f or some for m of tax levy. 

Out -o f -state t ourist s pay taxe s on too ir purc hase s at the 

s ame rate as other customers. Kine cer ts out of eac h t ourist doll ar 

ar e collect ed as some f orm of state tax. Total s t ate r evenue of 

~30 mi l ion can be trace d to t ourist s or tne trade t he y Drought i nto 

the s t at e in 1970 . The se taxe s amounted to f our cents in each dol ­

l ar of state t ax c ollection s las t ye ar. 

About $7 mill i on in lo cal taxes can oe traced to out-of­

stat e t our ist spending . Touri sts paid about $37 million i n state and 

l ocal taxe s combined-- or 11 ce nt s out of e ach t ourist dollar spent 

i n t r:e s t ate . .c.ach party of v i sit ors from other states pays about 

· 2 . 30 in s tate and loc al taxe s during its tour of th~ state. 
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GROWI'H OF THE 

1954 

$1Jh,ooo,ooo 

7,oho,ooo 

l,64o ,ooo,ooo 

$2L5,ooo ,ooo 

~558,000 ,000 

56, 100 

$lS0,66o,OOO 

~3,365,ooo,ooo 

u~ ,525 ,ooo ,ooo 

2,626 ,000 

i(· 

IO ..JA TOURIST TRADE c.b'TW.iEN 1954 

SIX'I .ti:E. ThAR nCREA.::>E 

Expenditures of Tourists from Other States 

Numbe r of Out -of - State Tourist Parties 

AND 1970 

1970 

$320,000 ,000 

15,300,000 

.. Out -of-State Tourist Passenger Miles .. 3,200,000,000 

... Expenditur es by All Travelers ... ~577 ,ooo ,000 

. . Sales by Firms Serving Travelers* .. $1,171,200,000 

... Employment in Travel Service* ... 

:!:ncorne from Tr ave l .- . * uerv1ce . . . 

89 ,5Lo 

~377' 930,000 

. . . All .:tetail Trade and Service ... $6 ,542,000,000 

Total Pe r sonal Income ;;ao , 3 so , ooo , ooo 

Total Resident Population 2,825,000 

Includes sales and ser vices to both local and traveling 
cust ome rs. 

Sources: b ased on U. ~. Censuses of ~ational Travel, Transporta­
tion, Business, and Consume r .i!.xpenditures ; Tr avel Harket Yearbook; surveys 
of tourist travel and spending; re search on the travel market and outdoor 
recreation; higtway and trans portation surveys; and studies of family spend­
ing for travel. These esti..tnat.cls are comparable to those in r eports prepared 
by Co peland for the nation , r9gions, and other states. .::>ee "Tourists and 
the Southern Tr avel Eusiness, 1970 ." 
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REFEREt-CES TO REGIONS AND GROUPS OF STATES 

In this report several references are 

made to regional groupings of states . In most tabulationa of state 

data in the United States the states are combined into geographic 

divisions along commonly recognized regi onal lines. The regional 

groupings used here make it possible to st udy the State of Iowa in 

its geographic context, which comprises the following states: 

The No rth Central State a 

East North Central 

The Great Lakes states 

Illinois 

ji"i.scons in 

Indiana 

Ohio 

Michigan 

west North Central 

The Plains States 

Iowa 

Kansas 

South Dakota 

Minnesota 

tR-ssouri 

Nebraska 

North Dakota 

These are the st ates with which Iowa is in most direct 

competit ion for travel trade. 
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TRAVEL IN IOWA DURING 1970 

PART I. TRAVEL EXPENDITURES AND TOURIST TRAFFIC 

The domestic travel market arises !rCIIl 

the fact that on t he average day about eight per cent o! the nation's 

people are away from home outside their usual trading area on trips 

for business , pleasure, or personal affairs. Domestic travelers took 

397 million long overnight person-trips during 1970. All domestic 

journeys, including overnight stays, day outings, and shorter journeys 

beyond the local trade area, generated 1,194 billion passenger miles 

of traffic. The away-from-hane expenditures of these trips were $42 

billion for personal expenses and travel accom~~odations. The volume of 

these purchases was equal to nine per cent of the nation's retail 

business. 

All regions of the nation originate trips; the traffic of 

travelers flows along all interstate routes; and every state receives 

a portion of the market created by the interstate passenger movement. 

The twelve states in the North Central region report a third of the 

nation's intercity traffic, with expenditures of $12 billion dollars. 

The seven Plains states received a hundred billion passenger ailes of 

traffic, or eight per cent of the nation 1 s total, which brought. 

expenditures of $3.2 billion to the region. 
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Expenditure a for .All Travel 

.All travelers spent $577 illion in 

. I owa during 1970. 'l'vo-thirda of the total, or $400 million, wre 

spent on vacation or pleasure trips. Businessme n spent $177 million. 

The se combined expenditures covered the away-i'rom-haJte costs ot travel­

i ng s ixteen billion passenger miles by all modes of transport on 

highways, airways, and railways . The North Central region provides the 

pr imary market for Iowa businessmen who are catering t o t he traveling 

publi c. Three-quarter s of tM travelers to Iowa ori ginate in this 

t welve-stat e region . The expenditures of Iowa pe ople on t r ips wi t hin 

their state are i ncluded in the total, along with t~ spending by 

out-of-state touri sts. Travel costs include onl y s pending away frCIIl 

home for persona l needs and transportation. Trips f or all purposes-­

business, pleasure, and personal affairs-- are included in the estimates 

of tre volwoe of travel and the araount spent. 

Expenditures for all t ravel away from home 

Proportion of Plains states total, 17 per cent 

Pleasure 

Business 

and personal trips 

trips . . . . 

. . $400 Million 

$177 Million 

$577 Milli on 

Intercity passenger !'Iiles traveled by all modes of 

trans portation away from home in Iowa 16,100 Million 
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Out-of-State Travelers and Their Spending 

Tourist travel between states generates a 

· fifth of tb3 i ntercity passenger traffic on main rural roads and carriers. 

Interstate t raffic accounts for the maj or portion of spending for trips 

away frODl home . Fifteen million i nterstate t our ist parties visited ar 

passed through I owa during 1970. They s pent $320 million while visit-

ing t~ state for business or personal affairs and tor pleasure trips. 

The interstate parties brought thirty million visitors who traveled 

three billion passenger miles on trips in Iowa. Travelers are defined 

as persons on journeys outside their regular commuting zone. People who 

take outings and return home tre same day are counted along with those 

who spend the night away from home. Seasonal residents are not treated as 

travelers. Journeys by all modes of transportation are included. One-day 

trips are counted along with overnight stays and extended vacations. 

Expenditures by Out-of-State Travelers 

Proportion of Plains states total, 17 per cent 

Out-of-state Party-Trips to or Passing through 
Iowa far Business or Pleasure . • . • • . • 

Out-of-State Person-Trips or Visits t o Iowa 

Passenger Miles Traveled on Interstate Trips . . 

Proportion of intercity traffic, 20 per cent 

$320 Million 

15 Million 

30 Million 

3,200 Million 
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Iowa's Share of Travel Traffic 

The journeys of .Araerican travelers covered 

·nearly 200 million major trips in 1970. With an average of about 

two persons each, the passenger movement involved 397 million person-

trips away .from home overnight or outsi de the commuting area. These 

long trips, along with day outings and shorter trips, generated 1,194 

billion passenger miles of travel in the nation. The away-frcm-haae 

expenditures were $42 billion in the nation or a cost of 3.5 cents 

per person-mile. The $577 million spent in Iowa paid for sixteen 

billion miles at an average cost of 3.6 cents per mile. These figures 

cover the outlays for one-day or overnight trips and the longer business 

and vacation trips. They do not inc lude several types of expenditures 

made at home in preparation for travel, business, and recreation. 

Intercity passenger miles traveled by all modes of transportation: 

United states Total 1,193 ,800 Million miles · 

North Central Region . . . . . . . 337,700 Mi ilion miles 

Per cent of u.s. in region, 28 

Sewn Plains states . . . . . . 100,600 Million miles 

Per cent of North Central in Plains, 30 
Per cent of' u.s. in Plains, 8 

State of Iowa . . . . . . . . 16,100 Million miles 

Per cent of Plains states, 16 
Per cent of North Central region, 5 
Per cent of U.S. total in Iowa, 1.35 



-s-

Volume of Traffic tram Other States 

Interstate trips account for eight per 

cent of all automobi le tra!'f ic and a third of t he passenger traffic 

on col!lllon carr i ers. For t he nati on as a whole, trips between states 

generated 2.38 billion passenger miles. About 69 billion miles, or 

29 per cent of t his traffic , was traveled in the North Central region. 

The Plains states reported 21 billion passenger miles, or nine per 

cent of the national total . The thirty million tourists who Tisited 

Iowa during 1970 traveled .3 .2 billion passenger miles on highways 

and carriers. Iowa received 15 per cent of the traffic in the Plains 

states and five per cent of the North Central total. 

Interstate passenger miles traveled by all modes of transportation: 

United States Total, 1970 . . . . . . 238 , .300 Million miles 

North Central Region Total 69,100 Million miles 

Per cent of u.s. in region, 29 

Seven Plains States Total . . . . 21,200 Million miles 

Per cent of North Central in Plains, .31 
Per cent of u.s. in Plains, 9 

State of Iowa . . . . . . . . . . . . 3,200 Million miles 

Per cent of Plains states in Iowa, 15 
Per cent of North Central region in Iowa, 5 
Per cent of u.s. in Iowa, 1 • .34 



Iowa's Share o! Travel Market 

All American travelers spent 142 billion 

on their domestic trips in 1970. Travelers in the North Central states 

spent $11.8 billion, or 28 per cent of tl:e national total. In the 

Plains states travelers spent $3.2 billion , or eight per cent of 

the nation 1 s travel bill. The $577 million spent in Iowa vu 

om-sixth of the Plains total. These outlays covered the away-fran-

home costs of food, lodging, recreation, transportation, and other pur-

chases, but they do not cover expenditures made at home in preparation 

for trips. Likewise, they do not include tre liv:Ulg expenses of seasonal 

and quasi-residents, or those who take up part-time residence in schools, 

colleges, or in connection with regular occupational commutation. 

Total Domestic U. S. Travel Expmditures, 1970 

Total Expenditures in North Central Region. . 

Per cent of U.S. total, 28 

Total Expenditures in Plains States 

Per cent 
Per cent 

of North Central region, 
of U. S. total, 8 

Total Expenditures in Iowa . . . 
Per cent 
Per cent 
Per cent 

of Plains states, 17 
of North Central region, 
of U. S. total, 1.32 

28 

5 

$42,000 Million 

$11,760 Million 

$ 3,230 Million 

577 Million 
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Iowa's Share of the Interst ate Tourist Market 

The majority of trips away from home u-. 

·wit hin the state of origin. From the business point of view interstate 

trips are significant because they are longer and they are more likely 

to involve ove rnight stays and the use of common-carrier transportation. 

About six-tentha of travel s pending within the nation takes place 

during trips that cross state lines. Interstate travelers spent 

$25 billion in tie United States last year. More than a quarter of 

this was s pent in the North Central region-- the Great Lakes and Plains 

states. Three-tenths of the North Central total was spent in the 

Plains states, which altogetrlElr received eight per cent of t~ 

nation's total. The $320 million spent by visitors to Iowa was 

. one-sixth of expenditures on interstate trips in the Plains states. 

Domestic Interstate Travel Expenditures, 1970: 

United states Total . . . . . . . . . . $25,250 Million 

North Central Region . . . . . . . . . $ 7 ,ooo Million 

Per cent of u. s. total, 28 

Seven Plains States . . . . $ 2,000 Million 

Per cent o! North Central region, 29 
Per cent of u. s. total, 8 

State of Iowa . . . . . $ 320 Million 

Per cent of Plains region, 16 
Per cent of North Central region, 5 
Per cent o! u. s. total, 1.27 



.­... 

-8-

Tourist Spending Pattern 

The commercial importance of the 

1320 million tourist spending budget in Iowa can be d8Jftonstrated in 

the following three tables which show (1) how tourists spend tmir 

money, ( 2) where they spend it, and (3) the circulation of tourist 

expenditures through several sectors of the economy where additional 

sales and income are generated. 

About two-thirds of tourist expenditures cover the cost of 

food and transportation. Meals eaten in cafes and other food supplies 

cost $135 million, or 42 cents out of each tourist dollar. The 

restaurant industry received the major port i on of the spending for food. 

Transportation away from home is tte second most important item in the 

tourist budget. Iowa tourists spent $83 million for all forms of 

transportation last year, which added up to 26 cents out of each dollar. 

All lodging expenses amounted to $56 million or 17 cents 

from each dollar in tb! tourist budget . A fourth of tourists woo 

travel for pleasure spend the night and take meals with friends and 

relatives. This reduces the outlays for food and lodging, as well aa 

for recreation . .AJnusement expenses amounted to $36 million or 11 cents 

fran each tourist dollar. These outlays include th3 cost of commercial 

facilities and purchases of recreation equipnent. These rates of 

spending are typical of the transient tourist parties passing through 

the central states in Mid-America. 
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How Tourists Spend Their Money 

Distribution of Estimated Expenditure s by 
Out-of-state Tourists in Iowa during 1970 

Purpose . of Expenditures and 
Type of Business 

All Tourist Spending, 100% 

Eat ins and Food Sup;elies, 42.1% 

Cafes, eating places, 39.1% 
Otl'~r food purchases, 3.0% 

. . . . . . . 
. . . . 

. . . . . . . . . . . 

Transportation Away from Home, 25.8% • . . . • 

Autartobile Expenses Away from Home, 20.1% 
Other Modes of Travel, 5.7% .• 

Lodging, . Commercial and NoncoDillerc ial, 17.4% 

C anme rc ial lodging places , 15 .4% 
Noncommercial expenses, 2.0% 

Recreation and EntertaiDHlent, 11.2% . 

Commercial recreation, 
Noncommercial expenses, 

5.o% . 
6.2% 

Miscellaneous Expenses, 3.5% 

. . . . 

.Am.ount Spent 

$320,000,000 

$134 J 9001000 

125,300,000 
9,6oo,ooo 

$ 82,500,000 

64,300,000 
18,200,000 

$ 55,6oO,ooo 

49,200 ,ooo 
6,400,000 

$ 35,700 ,ooo 

15,900,000 
19,800,000 

' 11,300 ,ooo 

Sources s These estimates were derived through an econanic 
analysis 
studies, 
outlays 

of data compiled from tourist and travel surveys, family budget 
and tre analysis of business and otb:tr travel data. Sizeable 

made at home in preparation for tripa are not included. 
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Tourist 's Shar ot Travel Busi.nla 

The majority of tourist expenditures are 

made in auto obile service stations and lodging, eating, and recreation 

establishments. While these !inns do not depend solely upon travelers, 

a fourth of the customer s for tie Iowa travel business are brought to 

the state by the interstate passenge r traffic flowing through the 

North Central region. 

Travele rs from out-of-state spent $190 million for personal 

services in lodging, e ating, and recreation establishments. These out­

lays accounted for 60 cents from each dollar in the tourist budget. 

From too businessman's point of view i t is also s ignificant that they 

accounted for four-tenths of the $489 million receipts of the three 

lines of business . Tourists on t he road spent $59 million for auto­

mobi le services, which adds up to a tenth of the $631 million auto 

service receipts in the state. 

Tourist s do not confine their expenditures to commercial lodg­

ing, eating , and recreation places and automobile services. They also 

spent $71 million in other places: They spent 120 million for sport­

ing goods and recreation equif~nent and $1B million for transportation 

fares on public carriers. About $16 million was spent for food and 

lodging outside the commercial food and lodging business. It is notable 

also that $11 million is spent in a wide range of retail establish­

ments for mi scellaneous items. 
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Tourists Spend Their 

Estimated Out-of-Stat e 
Travel-serving Business 

Money 

Tour ist s' Share 
in Iowa during 

ot the 
1970 

State 
Total * 

Receipts 

OUt-of -state Tourist 
.Exp.tndi t u.re s 

Type of Business Group 
in 

Millions 
Amount 

Spent in 
Millions 

Eer Cent 
Tourist 

Spending 

Per Cent 
of All 

Receipts 
----------------------------------------------------------------
Travel-Serving Business Groups: 

Lodging, Eating, Recr eation 

Lodging Places . . . . • • 
Eating and Drinking Places . 
Recreation Services . . 

Auto Service and Gasoline 

Sub-Total: Travel Service .. 

Other Expenditures 

Lodging, Noncommercial 
Food and Beverage 
Recreation and Equipment 
Transportation utilities 
Other Automobile and Taxicabs 

Miscellaneous Expenses 

Total Retail Trade & Service 

* 

$489* 

82 
348 
59 

$631* 

51 

$6,542 

$190.4 

49.2 
125.3 
15.9 

$ 70.7 
6.4 
9.6 

19.8 
18.2 
5.4 

11.3 

59.5 

15.4 
39.1 
5.0 

18.4 

77.9 

22.1 

2.0 
3.0 
6.2 
5.7 
1 .. 7 

3.5 

100.0 

39 

6o 
36 
27 

9 

22 

36 

Includes sales to local customers within the trade area and 
traveling customers from outside the trade area and from out of state. 

Sourcess . The estimates of total receipts of the travel bustn.ss 
are based on data from th!t Census of Business and reports of Iowa busi-
ness operations. The estimates of tourist expenditures were derived frCD 
market anal yses and research on tourist-spending patterns. 
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'What Tourist Spending Contr i butes to the .Econo!ft)" 

Businessmen who cater to tourists are only 

the first to receive commercial benefi ts fran the tourist trade. AlJ 

soon as tourist expenditures are made in stores serving the traveling 

public 90 cents from each dollar are passed on to other industries 

that profit from Iowa commerce. Tourist expenditures circulate through 

various sectors of tt"e economy where tl'ey have a multiplier effect in 

stimulating further economic activity. The most visible contribution is 

the 33 cents from each tourist dollar that are passed on as payrolls 

and other personal income. In this way the tourist trade creates 

$107 million of personal income to Iowa people. 

A market is also created for goods and servicess merchants who 

trade with tourists purchased $115 million in goods from other industries 

last year. This ~ ans that .36 cents fran each tourist dollar goes to 

cover the cost of goods sold. Those who operate tourist facilities alao 

require the services of a wide range of industriess $50 million were 

spent for power and utilities, repair and maintenance, laundry services, 

advertising, insurance, and linen, china, and other supplies. In this 

way about 16 cents from each dollar of sales to tourists circulates 

among Iowa business services. The State of Iowa receives 9 cents fran 

each tourist dollar in tax collections: $30 million may be traced to 

the tourist trade for state taxes alone. These taxes add up to 4.8 per 

cent of state tax collections during 1970. In addition, $7 illion--

2 cents from each dollar-- were collscted for local taxes. 
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Circulation of Tourist Expenditures in the I owa EconCIIly, 1970 

Merchants who se ll to tourist s pass ninety cents out of 
each dollar on to other business concerns, i ndust r ies, 
and individuals in the form of payrolls, rent s, divi ­
dends, and operating expenses to pay utility bil l s, 
tam a, and the ot hi!r costs of bus iness operationa. 

~re the Tourist Dollar Goes 

Tourist Trave l Expenditures, 1970 

Personal Income to Individuals . . . 

State and Local Taxes . . . . 
State Taxa a ~ . . 
Local and Property Taxes 

Federal Income and Gasoline Taxes . . . 

Purchases from Ot:OOr Industries . 
Cost of Goods ·Sold . . . . . . 
Depreciation and Re pai rs of Facilities 
Utilitie s, Power, Fuel, Telephone 
Linen and Other Supplie s 

Laundry Service . . . . . . 
Advertis ing and Printing . . . 
Insurance . . . . . . . . 
Other Expanses . . . . . . . . 

. 

. 

. 

. 

. . 

Total 
Amount 

$320, 000 ,ooo 

$106 z 9()0 1 ()()() 

$ 36 ,800,000 

29,800,000 

7 ,ooo,ooo 

$ 11, 200,000 

$165' 100, 000 

115, 200,000 

13,800 ,000 
8,600,000 
5,400,000 

2, 900 ,000 
3,500,000 
1,900,000 

$ 13,800,000 

Per Cent of 
Expe nditure• 

100.0 

33.4 

ll.5 

9.3 
2.2 

3.5 

51.6 

36.0 

4.3 
2.8 
1.7 

0. 9 
1.1 
o.6 
4.2 
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Growth o! Expenditures by Travelers 

All travel expenditures in Iowa ro e 

from $245 million in 1954 to 577 million in 1970. The travel 

market register e d an increase of 136 par cent in Iowa as compared 

to 160 per cent in tm nation as a whole. The trend amounted to an 

aver age annual compounded growth rate of 5.4 per cent in Iowa as 

compared to 6 . 0 per cent in the nation. Meanwhile , there was an 

increase of 4.8 per cent in the Iowa travel-re lated business, includ­

ing sales from local customers and the traveling public. Receipts in 

lodging, eating, recreation, and automobile services have risen faster 

than the 4.2 per cent for all retail trade and services. Meanwhile, 

income in Iowa was rising 5.2 per cent . 

A:s travel activities have expanded during the postwar period, 

travelers have tended to take longer trips and to penetrate further 

into other states for both business and recreation. Spending in Iowa 

by out-of-state visitors rose from $134 million in 1954 to $320 mil­

lion in 1970-- an increase of 139 per cent. The annual average 

growth rate was 5.5 per cent in Iowa and 6.1 per cent in the 

United States. These trends for interstate tourist spending in both 

Iowa and tm nation have outrun the rising trend of all retail busi­

ness and tte growth of personal income. 



. Trend 

Year 

1970 

1968 

1966 

1964 

1962 

1960 
1958 

1954 

1948 
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of Travel Expendi turea in Iowa 

These are domestic expenditures by travelers awq 
!rem home for business and pleasure. They do not 
include several types of expenditurea made at home 
in preparation for travel, business, and recreation. 

Trend of Trend of 
All Trave l Spending Out-of~ate Trave l Spending 

Amount in Ratio .Al'Aount in Ratio 
Millions to 1954 Millions to 1954 

$577 236 $320 239 

495 202 285 213 

$425 173 $244 182 

357 146 200 150 

$324 132 $177 133 
304 124 169 126 

280 114 152 114 

$245 100 $134 100 

185 76 97 73 

Sources: Tre expenditures by in-state and out-of-state resi­
dents traveling away from home were estimated on t he basis of National 
Travel Surveys; highway traffic counts and vehicle-miles traveled; 
vehicle classification data; mileage traveled by common carriers and 
passenge r revenues; ratios and averages of travel expenditures calculated 
from surveys of travelers in states and to national parks and free 
national surveys; and on tb3 basis of statistics on the sales and 
receipt s of firms at the service of travelers. These estimates were 
cross-che cked against benchmark economic data in several ways. Compar­
able figures for the nation and regions were prepared in more detail. 
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Commercial Importance of Travel 

All travelers in Iowa make up about 

.four per cent of the average daily population of tm state. Since they 

are quite dependent upon commercial facilities, tieir expenditures or 

$577 million · account for nine per cent of the $6,542 million retail 

business in the state. The mobile market is even more important. for 

the major firms that cater rather directly to the traveling publics 

The receipts of UY3se firms were $1,171 million last year- nearly 

a fifth of all retail business. These firms serve local customers 

within tie retail trading area, but merchants who operate travel accau-

modations can look to customers from out of town for nearly hal! of 

their receipts, and their out-of-state customers account for twenty-

seven per cent of total receipts. 

Expenditures of All Away-from-Bane Travelers •• 

Proportion of retail and service business, 8.8 per cent 
Proportion of travel-serving business, 49 per cent 

Exp:lnditures of Out-of-state Travelers 

Proportion of retail and service business, 4.9 per cent 
Proportion of travel-serving business, 27 per cent 

$577 Million 

$320 Million 

Sales of Travel-serving Business $1,171 Million 

Proportion of all retail and service business, 18 per cent 

Sales of All Retail Trade and Service $6,542 Million 
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P.AR1 II. THE TR.A VEL SERVICE AND TRANSPORT BUSINESS 

In Part I travel has been analy?led in 

terms of tourist custo~rs, their expenditures, and the traffic they 

create on highways and common carriers. These are only three aspects 

of travel. Iowa businessroon have an important stake in the business 

activities arising frcm1 travel. Both the customer side and the business 

side of the much publicized tourist dollar must be taken into account if 

the commercial value of tourism is to be .aaessed. 

Several important economic aspects of travel-related activi­

ties come out when tourism is discussed in the context of commercial 

activities. On tb3 average day about four per cent of the state's popu­

lation are out-of-state visitors. These tourists and Iowa traveler• are 

quite dependent upon can.mercial facilities for sati sfying their personal 

needs and to provide transportation. The purchases of all travelers 

account for nine per cent of retail business. Their purchases are quite 

well concentrated in nine types of business groups, which are briefly 

referred to here as tr..e major travel-service businesses. While these 

firms serve local customers, it is significant that about half of their 

receipts are derived from purchases by out-of-town people in travel statua. 

-17-
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The business s ide of travel c an be documented easily on 

bot h the national and state levels . .American traveler s spmt nearly 

·two billion nights away f r om home last year. Since one in five 

of these nights was spent i n commer c i al l od ging faci l ities, a 

ize able market was cre ated for the $8.8 billion hotel and motel 

busi ness i n too United States. Since most travelers require food 

services on t he road, trips away from home also created a third of 

t he sales for t he $28 billion restaurant business. Most travelers 

are seeking recreations This demand contributed to the sporting 

goods industry and to the $6.3 billion re creation bus i ness across 

the country. 

Nine out of ten travelers move by automobile and th:lreby 

create a significant portion of the market for autcuobile and gaso-

line service . Americans traveled a trillion passenger miles on 

journeys away from home by automobile during 1970. The growing 

volume of autanobile traffi c generates an increasing share of the 

nation's business. Automobile services alone report reoeipta of 

$41 billion from their local and traveling customera combined. 

Intercity passenger transportation receipts were $6.7 billion. 
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ACCOJillllodationa Used by the Traveling Public 

Travelers in Iowa depend rather heavily 

on the 17,.500 active concerns catering espec ially to persona away 

from home. These concerns provide personal services, including lodg­

ing, food, and recreation. They aU.o provide travelers with transpor­

tation services , including gasoline, auto services, and passenger 

transport facilities. Too major travel service and transport bwsinessea 

reported combined sales of $1,171 million in 1970. Colllll8rcial car­

r iers engaged in tre intercity transportation of passengers had revenues 

of $51 million. The retail trade and consumer service enterprises 

r eported receipts of $1,120 million. The sales of these establish­

menta represent not only the spending of tourists from other states, 

but they also include the purchases of Iowa people within their local 

trade area and on jourll9ya within the state. 

The firms allied with travel provide jobs !or 89,540 

proprietorB and paid workers. They paid out $378 million during 1970 

for payrolls , earnings of proprietors, 

interest. The State of Iowa collected 

and rents, dividends, and 

$156 million in taxes ·from 

the travel-rel ated business. Included here are taxes on sales, gaao­

line, and other business levies. Taxes paid to the state government 

alone comprise thirteen per cent of tl~ receipt& of enterprises allied 

with travel, and they add up to a quarter of state tax collections. 
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Summary on the Major Travel Business during 1970 

Iowa Business Establishments, Emplo:yment, Payrolls, 
and Proprietors' Income, and Receipts in Buainess Groupa 
Engaged in ttl! Service and Transportation of Travelers, 
along with Local Customers 

Number 
Propri- Total 

Receipts* 
of 

etors Personal 
Type of Business Group 

Estab- and Income in 

liahments Paid in Millions 
Workers Millions 

Travel Service and Transport 17,500 89,540 $378 $1,171* 

Lodgingz Eatin~z Recreation 9,200 62,120 $204 $489 

Lodging Places 1,350 11,050 39 82 
Eating Places . . . 6,350 43,920 132 348 
Recreation Services 1,500 7,150 33 59 

Autamobile Services • 8, 210 26,020 $150 $631 

Gas olin! service Stations 4,800 16,530 84 458 
Auto Accessory Stores. 460 2,390 15 75 
Auto Repair and Services 2,950 7,100 51 98 

Passenger Transportation . . 90 1,400 $ 24 $_2: 

* Includes sales to local customers in the retail trade area 
and sales to traveling customers from outside tbs trade area and frc.­
outside the state. 

Sourcess Based on u. S. Census of Business, Survey of Retail 
Trade and Selectad Services, state business data, and reports of firma 
to state and federal agencies. Detail shown in later tables. Personal 
income includes payrolls, earnings of proprietors, rents, interests, and 
dividends. 
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Share of Regional and National Travel Business 

Journeys are nat confined by state bound­

aries, but patterns of travel are regional in character and they have 

inter-regional impact. About one in five trips are inter-regi onal 

journeys . Significant aspects of the travel market are portra)'ed 

when tourism is studied in its regional and national context. These 

regional comparisons are possible because tm figure s used in this 

analysis have been prepared on a nationwide basis . 

The $1.2 billion sales in the Iowa travel business is 

1.)0 per cent of the $90 billi on travel service and transport business 

in the Unit ed States. While Iowa has l .ili per cent of the lodging, 

eating, and recreation receipts, it has 1.55 per cent of automobile 

service re cei,pts and 1.49 per cent of all retail trade and service. 

The sales of travel-related enterprises in the Plains States 

comprise 8 pe r cent of the nation's total. The seven Plains states 

report three-tenths of the canbined receipts in the North Central 

region. Iowa reports one-sixth of the travel business receipts in 

the Plains states. Alnong tm lodging, eating, and recreation accOIIIJilo­

dations , Iowa reports 16 per cent of all receipts as compared to 

18 per cent of all auto service receipts. The state reports 17 per 

cent of all t ravel expenditures in the Plains states. 
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Iowa's Share of National Travel Business 

Comparison of Travel Act i vities in Iowa 
and the United States during 1970 

Tourist-Relat.ed Activi ties 

All Travel Expendit ures 
Int erstate Travel Expendi tures 

Intercity Passenger Miles 
Interstate Passenger Miles . 

* Travel Service & Transport • 

Lodgi ng, Eating, Recreation 

Hotels and Lodging Places 
Eating and Drinking Places 
Recreation Services 

Automobile Services 

Gasoline Service Stations . 
Repair and Accessories . . 

Passenger Transportation 

All Retail Trade and Servi ce 

· Total Personal Income 

.AIIlount i n Mill i ons 

State of United 
Iowa States 

$577 $42,000 
$320 $25,250 

16,100 1,193,800 
3,200 238,300 

$1,171* $90,400* 

$4j!2 $!!2,850 

82 8,800 
348 27,930 
59 6,120 

$631 $40,820 

458 26,560 
173 14,260 

$51 $ 6,730 

$6,542 $439,535 

$10,390 $801,000 

Per Cent of 
U. S. Total 
in I owa 

1.32 
1.27 

1.35 
1.34 

1.30 

1.14 

0.93 
1.25 
0.96 

1.55 

1.72 
1. 21 

0.76 

1.49 

1.30 

* I ncl udes sales and services to both local and traveling customers . 

Sources s Based on U. S. Censuses of National Travel, Transportation, 
Business, and Consumer E:xpendi tures; Travel Market Yearbook; surveys of 
tourist travel and spending; research on the travel market and outdoor 
recreation; highway and transportation surveys; and studies of family 
spendi ng for travel. These estimates are comparable to estimates in 
reports prepared by Copeland for the nation, regions, and other states. 
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Engaged in Serving Travelera 

The volume of sales is only one measure 

of the economic importance of the travel-related business. The number 

of active connnercial concerns is a rough measure of tlla magnitude o! 

the business activities and their role in the business structure of the 

state. There are 17,500 establishments actively engaged in serving and 

transporting travelers in Iowa. While these concerns also serve local 

customers, they can look to travelers to bring them four-tenths o! 

their total market. Personal services are rendered to travelers by 9, 200 

lodging, eating, and recreation establishments. Automobile services are 

provided by 8,210 gasoline stations and accessory and repair services. 

The Iowa business population is now composed of 115,100 

active private co.lllll'ercial and industrial firms, exclusive of farm and ranch 

o~ration1. If we exclude firms engaged in forestry and farming, it is 

notable that one in six of all nonfarm business and industry firms are 

engaged in serving travelers along with l ocal customers in the hometown 

trade area. There are 66,300 firms engaged in trade and commercial 

servicea at the retail level. one-fourth of these retail firma are 

engaged in supplying the personal and transportation services required 

by travelers away from home. Tl".e firms allied with travel account. for 

a fifth of the 88,700 !inns engaged in private commerce , axe lusi ve 

of private industry. 



Camnercial Concerna .Allied with Travel 

Major Business 
Trans port at ion 

Establlsl:Jnents in the Service and 
of Travelers in Iowa during 1970 

Standard Business Group 

Total, Travel Service and Transport Business 

Lodging, Eating, and Recreation Services 

Hotels and Lodging 
Eating and Drinking 
Recreation Services 

Places 
Places . . . . . 

Automobile Services . . . . . 
Gasoline Service Stations . • . • 
Auto Accessory Stores . . • . • • . 
Aut o Repair and Service . . . . 

. . . 

Firms Engaged in Passenger Transportation. . 

Nwaber 

17 ,soo 

9,200 

l,JSO 
6,JSO 
l,Soo 

8,210 

4,800 
460 

2,950 

90 

Sources' Based on data in the Census of Business; reports 
of firms to the Social Security Administration, published in County 
Business Patterns, and to the Iowa Employment Security Commission; 
and other state business and trade association data. Establishments 
were classified and defined on the basis of too major line of business 
as in the Census of Business, according to the Standard Industrial 
Classification, and for this purpose they were counted only once to 
prevent double counting. 



Travel-Related Activities in Business Population 

All Nonfarm Business 
Operating i n Iowa 

Major Bus i ness or 
I ndustr y Group 

Retai l Trade and Service. 

Retail Trade Stores 
Commerci al Servi ces 

Wholesale Trade . . . 
Finance, I nsur ance, Real Estate 
Prof ess ional & Related Services 

Pri vate Commerce 

Mining . . . . . 
Contract Construct i on 
lianufacturing 
Public uti lities and Other 

Private Industry . • 

Total Active Nonfarm Concerns .• 

and Industrial Concerns 
during 1970 

Total 
Number 

of 
Concerna 
in State 

66,300 
45,000 
21,300 

6,000 
6,500 
9,900 

88,700 

300 
15,500 
3,6oo 
7,000 

26,400 

115z l OO 

Tr avel Service 
Transport Business 

Number 

17,410 
11,610 

5,800 

17,410 

90 

17,500 

Per Ceut 
of Tot al 

26 

26 
27 

20 

15 

Sources: Estimated on the basis of data from u. S. Department 
of Commerce, Bureau of the Census, Census of Business, Census of 
Population, Count y Business Patterns, state bus i ness data, reports of 
firms t o t he Iowa Employment Security Commissi on and to the Social Security 
Administrat i on , Dun and Br adstreet , and National Planning Association, 
Projections of t oo Number of Firms by Industry and by State. Note that 
County Bus i ness Patterns <rovers only employer firms, the Census of 
Business does not cover all industry groups, and Dun and Bradstreet's 
l i st i ng includes only about half of active firma in operation. 
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plo;yment in Tr avel-Related Activities 

The economic benefits of an enter prise 

f l ow out to people through employment opportunit ies. The number of 

j obs created . by the travel bus iness is r athe r concrete evidence of 

its economic effect s. The fi rms engaged i n serving t r avelers , along 

wi t h loca l customers, employ 89 ,540 paid workers and proprietors. 

The se workers account for ni ne per cent of t he 979,200 nonfarm 

proprietors and hire d workers in Iowa's nona.gricuJ.tural establl8hmenta. 

Catering t o travelers. is an important commercial interest of 18,240 

active propriet ors who operate facilities patr onized by persons aw~ 

from home . The se owner - operat ors comprise a f i ft h of the 94,000 

nonfann se lf~mployed in Iowa. There are 71 ,300 amplo,ee s in travel 

service and passe nger transportation. Iowa employment fi gures show t hat 

18 per cent of the 389,400 hired workers in commercial concerns are 

engaged in servi ng travelers along with local customers. 

While these workers serve both local and traveling customers, 

the s hare of j obs attributable to the transient market can be estimated: 

Purchase s by cus tomers create s an income flow which in turn creates 

j obs. In this way , tre $577 million spent by a ll travelers creates 

jobs f or about 44 ,100 workers. Jo~ for about 24,5oo workers can 

be tr aced to the $320 million in trade brought into the state by 

out-of-state tour i sts. 
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Employment in Travel-Related Busineu 

Average Annual Number of Paid Wage and Salary 
Employees and Proprietors Engaged in Major Travel 
Service and Transportation Business in Iowa, July 1970 

Travel Service and 
Trans port at ion 

Travel Service and Transport 

Lodging, Eatinfil Recreation . 

Hotels and Lodging Places . 
Eating and Drinking Places 
Recreation Services . . . 

Automobile Services . . . . 
Gasoline Service Stations 
Auto Accessory Stores 
Auto Repair and Service 

Passenger Tr ana port at ion 

. . 

Active 
Proprietors 

18,240 

9,110 

1,350 
7 ,ooo 
1,420 

8,470 

5,100 
420 

2,950 

Paid 
Emplo,eea 

71,300 

52,350 

9, 700 
36,920 
5,730 

17,550 

11,430 
1,970 
4,150 

1,400 

Total Paid 
Workers and 
Proprietors 

89,540 

62z120 

11,050 
43,920 
7,150 

26,020 

16,530 
2,390 
7,100 

1,400 

Sources Estimated number of mid-year paid employeea from, or 
based on, reports from tee Iowa lllnployment Security Commission. Otrer 
estimates were based on data from the Census of Business, the Census o! 
Population, the U. s. Department of Canmerce and the Department of Labor, 
and reports of employers to the Social Security Administration published 
in County Business Patterns, and to the Iowa Employment Security Cammiaaion. 
These estimates do not include unpaid family workers. 
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Travel-Relatect Job8 and the I owa Labor Force 

Comparative Employ.ra.ent in Travel Service and 
Other Nonfam Industries in Iowa in 1970 

Total Travel Service 

Industry Group or Number and Tr an. port at ion 

Class of Worker in 
Per Cent Iowa Number 
of State 

Retail Tr ade and Service. 207z300 691.900 .34 
Retail Trade 164,200 50,320 
Canmercial Services . . . 43,100 . 19,580 

W'lolesale Trade • . . . . 43,500 
Finance, Insurance , Real Estate 43,200 
Professional & Related Services 95,400 

Private Commerce . 389z400 68 2900 18 

Mining . . . . . . . . 3,500 
Contract Construction 47 ,ooo 
Manufacturing . . . . 211,700 
Trans port at 1 on . . . 29,000 1,400 
Public Utilities and Other 27,700 

Private Indu•trz . . . 318z900 

Private Conune rce and Industrz 708,300 71,300 10 

Government 176zS()O 

Nonfarm Wage and Salary 885 z200 7lz)OO 8 

Nonfarm Self -Emploz:d 94,000 18,240 19 

Nonfarm Employment . . . . 979 z 200 89~.540 9 

Sources' Estimates of mid-year wage and salary workers by 
the Iowa Employment Security Commission. · Employees in travel services 
were based on BLS estimates or other state sources . Nonfarm proprietors 
were estimated on dat a from the Census of Business and the Census of 
Population. Note that farm workers, domestic servants, and unpaid family 
workers are not included in these estiMates. 
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Income Derived from Travel Bus iDe sa 

The travel-related business paid out 

$378 million in personal income in Iowa during 1970. This meana 

that 32 per cent of too receipts of the travel business are paid 

out to individualal as personal income. Payrolli to hired workers 

amount ed to $199 million. Active proprietors earned $123 million 

o:rerating the i r businesses. Rents, dividends, and interest received 

by all others who share in the profits from travel-related operations 

added up to $56 million. 

These p£yments loom rather large among sources of commercial 

income in the state. Total income in Iowa was $10.4 billion froa 

all sourceas $2.7 bil lion of trese payments were derived from private 

commercial operations. Travel-related servicei 

all inc ome from privata commerce. In tre field 

generated a tenth 

of retail business 

o! 

a fourth of the · $1.3 billion income was paid out by the travel business .• 

Only a portion of these payments can be traced to travelers . 

But here again, trading with travelers creates business, and business 

generates income: Thirty-three cents out of each tourist dollar are 

distributed as income. In this way about $107 million, or a third 

of the $320 million spent by out-of-state tourists in the state, was 

paid out as personal income payments by merchants who engage in the 

travel trade. 
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. Income Payments frau Busineaa Allied with Travel 

Type of Income Payments from Major Travel Service and 
Pas_senger Transportation I ndustry in Iowa during 1970 

Type of Income Payment 

Total Personal Income Payments . • • 

Wages and Salaries of Employees • • 

Earnings of Active Proprietors . . 

Dividends Paid Out . 

Rents fran Property 

Interest on Capital 

lliUount of 
Income 

$377,930,000 

$199,100,000 

$122 '980,000 

$ 9,400,000 

$ 29,950,000 

$ 16,500,000 

Per Cent 
of Salea 

32.) 

17.0 

10.5 

o.a 
2.6 

1.4 

Sources s Estimated fran state business data, operating 
expenses of tre groups of firlliB at t~ service of travelers and passen­
ger carriers, data reported by firms and operators to the Bureau of 
the Census, t~ Interstate Col'llllerce Commission, the Social Security 
Administration, the Iowa Employment Security Commission , the Iowa 
State Tax Col!lllission, and surveys of business operating expenses. 
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Sources of Incane fran Travel Activities 

Estimated Personal Inc ome of Payrolls, Earnings of 
Proprietors, Di. vidends , Rents, and Interest from 
Major Firms Engaged i n the Service and Transportation 
of Travelers in Iowa in 1970 

Travel Service and Transport 

Travel Service and Transport 

Lodgingz Eating, Recreation 

Hotels and Lodging Places 
Eating and Drinking Places 
Recreat ion Services . . . . 

Automobile Services . . . . 
Gasoline Service Stations 
Auto Accessory Stores 
Auto Repair and Service . 

Passen~er Transportation . . 

. 

. . 

Total Personal Income 

.Amount 
$1,000 

$377,930 

$203, 600 

39,320 
130,980 
33,300 

$150,130 

84,580 
14,920 
50 ,630 

$ 24,200 

Per Cent 
of Sales 

32.) 

41.6 

47.8 
37.7 
56.1 

23 .8 

18.5 
20 . 0 
51.5 

47.6 

SourceJ Estimated from state business data and operating 
expenses of six groups of firms at the service of travelers and the 
three groups of passenger carriers. 
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Contribution of Major Travel Businesses to Iowa Income 

Cauparison of Income Paid Out by Travel Service and 
Transport Bus inesses and Income Received by Persons 
Participating in CUrrent Production and Business and 
from Other Sources in I owa durint 1970 

Source of Income by 
Major Business Group 

Retail Trade and Service. 

Retail Trade . • . . 
Commercial Services . 

Wlolesale Trade . . . . 
Finance, Insurance, Real Estate 
Professional & Related Services 

Private Commerce 

Mining . • • . . . . • 
Contract Construction 
Manufacturing • . . . 
Transportation . • • . • . 

.Communication & Public Utilities 

Private Industry . • . • . 

Private Commerce and Industry 

Farm Income and ·Wages . 
All Governme nt Services 
Property Income 
Transfer Payments, Net . 

Total Personal Income 

All Travel Service and 
Industries Transport Business 

Amount 
in Amount in Per Cent 

Millions Millions of Total 

$1,300 

870 
LJO 

.510 
370 
.570 

$2,7.50 

28 
472 

2,~0 
295 
175 

$3,010 

$.5,760 

1,3.50 
1,0.50 
1,620 

610 

$10 ,390 

11 

20 7 

6 

.56 4 

4 

Sources s The 
Department of Comnerce, 
1970 and January 1971. 
data. 

state estimates in Column 1 from the U. S. 
Survey of Current Business, August and October 
Figures in Column 2 were based on state business 
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Taxes Paid by Travel-Related Business and Tourists 

The State of Iowa collected $156 million 

fran major firms catering to travelers during 1970. This contribution 

to state and local revenue is another easure of economic benefits of 

travel-related activities. The state tax alone amounted to a fourth 

of tax revenaes collected by Iowa from all sources. The $156 million 

state tax collections is equal to l3 per cent of the $1,171 million 

sales and receipts of tre travel-4l'elated business enterprises. In addi­

tion to state taxes, the travel-serving business also paid $18 million 

in local taxes and $50 million in federal taxes. The combined tax 

collections from the nine groups of businesses were $225 million, or 

19 cents out of each dollar of sales. 

Most of the $320 million purchases made by visiting tourists 

in Iowa are subject to state and local taxes. Altogether, $30 million 

of Iowa state taxes can be traced to tourist expenditures. This 

amounted to about five cents in each tax dollar collected by the 

state. Iowa collects nine cents frm each dollar spent by tourists 

in some form of state taxes. In addition, $7 million in local and 

property taxes can be traced to tourist expenditures in Iowa. 

Altogether, then, a total of $37 million in state and local taxes can 

be traced to the trade brought into the state by tourists. 
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Tax Collections frau Major Travel-Related Businesses 

Tyres of Taxes Paid, by Iowa Firms Engaged in Serving 
and Transporting Travelers, to State, LJcal, a.nd 
Federal Agencies, during 1970 

Taxes and Other Revenue 
Collected from Travel Business 

All Taxes and Revenue . . . 

State Taxes . . . . . . . 
state Sales and Use . . . . 
Business, Beverage, and Income 
State Gasoline . . . . . 

Other T~s . . 
Local and Property 
Federal Income and Gasoline 

. . 

. . 

. . -

. . 

Amount of 
Revenue 

$225,170,000 

$156,450,000 

24,660 ,000 
23,880,000 

107 '91.0 ,ooo 

$ 68,720,000 

18,400,000 
5o ,320,000 

Per Cent 
of Sales 

19.2 

13.4 

2.1 
2.0 
9.2 

5.9 

1.6 
4.3 

Sources s These tax revenue figures were compiled or esti­
mated and assigned to business groups on the basis of the detail avail­
able fran tre Iowa State Tax Canmi.asion, the Motor Fuel Tax Division, 
"State Tax Collections 1970," compiled by the Bureau of the Census, and 
some industry detail derived from special tables. These data and figures 
from the Census of Business and other state business reports were 
analyzed and estimates were prepared for each business group in the 
context of the whole outlay of business receipts and operating expenses, 
as shown in other tables. 
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Sources of State Taxes !'ran Travel-Related Business 

Contribution of the Major Travel Service and 
Transport Businesses to State Tax Revenue 
in Iowa during 1970 

State Tax Collections 

Travel Business Group 

Total Travel Service and Transport 

Lodging, Eating, and Recreation 

All Lodging Places . . . . . 
Eating and Drinking Places 
Recreation Services . . . . . 

Autanobile Services and Gasoline 

Gasoline Taxes . . . . . 
Auto Repair and Service 

Passenger Trans Eort at ion . . . . 

$156,450 ,ooo 

$ 29,020,000 

. 3,730,000 
22,Loo,ooo 
2,890,000 

. $125 25702000 

107 '910 ,ooo 
17,6&:J,ooo 

. . • $ l z86o 2000 

Per Cent 
of Sales 

13.4 

5.9 

4.5 
6.5 
4.9 

19.9 

2).6 

2.8 

3.7 

Sourcess Calculated separately in detail for each group of 
businesses from data reported to the Iowa State Tax Commission, the 
Iowa Employment Security Commission, Census of Business, Internal 
Revenue Service, Interstate Co1m1erce Commission, and other state busi­
ness sources, including surveys by business associations. 
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Economic Illlpact of Travel Trade on Other Business 

The operating ex~nses paid out by one 

type of business enterprise sets in motion an income !low which creates 

sales and receipts for other business enterprises. In this way, pro­

gressive types of business stimulate other commerce while providing a 

market for goods and services from otmr industries. The op!!rating 

ratios of the travel-serving business make it possible to estimate the 

gross income flow !rom the travel-related enterprises and to measure 

roughly the magnitude of the market arising directly from this business 

sector. 

About 48 cents from each sales dollar are spent for the pur­

chase of goods and services from other industries. This creates. a 

$40$ million market for process ors and distributors, for the food and 

beverage industry, for dairy and other agricultural products, and for 

gasoline. In addition to the cost of goods sold, operators of travel 

accommodations paid out lL cents from each sales dollar for a wide 

range of business services required in operating travel facilities. 

These outlays include utility bills, repair of facilities, linen and 

laundry services, advertising, insurance, and other services, which 

altogether add up to $163 million. we have already noted that 32 cents 

from each dollar of sales are paid out in the form of wages, earnings 

of proprietors, and other personal income. W!! have also noted that travel 

service operators must earmark 15 cents !rom each dollar for state and 

local taxes. In addition 4 cents are paid to federal taxes. 
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Impact of Travel Business on Other Bu.simss 

Operating Expenses of Major Busines s Firms Engaged 
in the Service and Transportation of Travelers, along 
with Local Customers, in Iowa during 1970 

Business Operating Expenses Total AMount 
in $1,000 

Total Sales and Receipts . . . . . $1,171,200 

Personal Income to Individuals . . . . $ 377, 9~ 

State and Local Taxes • . . . . . . . . $ l74z850 

State TaJtBS' 13.4% • . • $156,450 

Local Taxes, 1.6% . $ 18,400 

Federal Inc arM and Gasoline Ta:xes $ 50,320 

Purchases from Other Industries . . $ 568~,100 

Cost of Goods Sold . . . . . 405,160 

Depreciation & Repairs of Facilities 56,220 
Utilities, Power, Fuel, Telephone 42,170 
Linen and Otl'~r Supplies 21,080 

Laundry Service . . . . . . . . . 10,540 
Advertising and Printing 14,050 
Insurance . . . . . . 7,030 

Other Operati ng Expenses . . . . $ 11,850 

Per Cent 
of Sales 

100.0 

32.3 

15.0 

4.3 

48.4 

34.5 

4.8 
3.6 
1.8 

0.9 
1.2 
o.6 

1.0 

Sourcest Calculated separately in detail for each group of 
businesses from data reported to the Iowa State Tax C~ssion, the 
Iowa Employment Security Commission, Census of Business, Internal Revenue 
Service, Interstate Commerce Commission, and other state business sources, 
including surveys by business associations. 
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DEFINITIONS AND SOURCES 

T~ broad term traveler includes persons 

.going outside their daily commuting zooas. Iowa residents traveling 

in tte state are included in the total, along with out-of-state visi­

tors. The eStimates of travelers include persons traveling for business, 

pleasure, and p:!rsonal affairs. .Among tM travelers are persons vi:Jiting 

the state for pleasure tours and vacations and to see friends and rela­

tives. The estimates also include bus ire ss and pleasure travelers pass­

ing through the state en route to destinations beyond, and parties 

making short trips such as weekend or holiday visits to the state, 

One-day as well as overnight trips are included. Regular commuters are 

not included. 

The expenditures of Iowa people traveling in the state away 

from home, along with the travel expenditures of persons from out-of­

state, are included in estimates of the total travel expenditures in 

Iowa. However, the estimates of the number of out-of-state travel 

trips to Iowa and the visitor's mileage traveled by out-of-state cars 

do not include t he travel of Iowa resident s. The term party-trip is 

used to emphasize the fact that some parties make several trips yearly. 

The three basic sources of information ares state and national 

business and economic data, detailed state highway surveys, and travel 

surveys. It is possible to estimate tts volume and ex~nditures of 

~rsonal passenger travelers in a reliable manner because of several 
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basic series of data on travels (1) detailed highway tra!fic classi­

fication counts extending over several years, and especially the surveys 

made for the interstate Highway Cost Allocation Studies; (2) numerous 

highway-use studies; (3) figures on travel in family and business bud­

get studies; {4) national travel surveys, including the National Travel 

Surveys by the U. S. Bureau of the Census, the Curtis surveys, and 

annual surveys by the Michigan SUrvey Research Center; (5) several 

highway tourist surveys in states and parks, including Oklahana, Arkan­

sas, Missouri, Kansas, South Dakota, Louisiana, New *xico, Arizona, and 

other southern and western states; and (6) annual statistics collected 

by the Interstate CoiTUTierce CaEnission on -intercity pasae.nger travel. 

In addition, (7) data from the Census of Business and other sources on 

state travel business form the context for understanding and interpreting 

the economic consequences of these known facts of travel for Iowa. 

The estimates of the volume of travel and expenditures were 

based on established procedures that have proven to be reliable in 

business analysis and market research. The content of the overall 

travel trade was analyzed within the context of tts total busill3ss 

structure of the state. The basic apProach was to relate Iowa travel 

to the state economic structure and to ti¥3 travel pattern in the region 

and nation. The study of tl":e data in time series, in the business 

structure, and in geographic perspective give three dimensions to 

the study. 


