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HIGHLICHYS or TRAVEL i I0W4 DURING i971

Total Expsnditures by Out-of-State Trawelers . . $3kk Milliem
Proportion of retall business, & per cent

Expenditures for All In.State and Out-of-State Travel $610 Mililiewn
Proportism of retall business, ¥ per cent

Qut-of-State Travel Party-Irips eor Visits %o or

Paseing through Towa for Business or Plsasure. . 15.7 Milliom
Out-of-State Person-Tripe or Visits to Iowa . . 3i.k Milliom
Intereity Passenger Hilse Traffic, In-State and

Inter-State, by All Modes of Transpert . . . . . 6.6 Billion
Passenger-Miles Trewled by Out-of-Stats Visitors 3.3 Billiom

Contribution of Qut-of-State Tourist Irade to

Iowa persemal inceme . . . . . . . . . . . . . §115 Milliom
Preportion of tourist expenditures, 33 per cent

Iowa state Sax PeveEmM® . . . - . .« s .+ ¢ . s $ 32 Million
Prepertion of 4tourist expenditures, 9 per cent

local and Property taxes . . . . . . . . . s . ¢ 8 Milliom
Proportion of tourist expenditures, 2 per cent

Narkest for other goods aend services . . . , . §177 ®iildom
Proportion ef teurist expenditures, 52 per cent

Sources: Based on U. 5. Censuses of Nationasl Travel, Trans-
portation, and Business; surveys of tourist trevel and spending; ressarch
on the travel market snd cutdeor recreatiom; highway and tranaportation
surveys; and studies of family spending for trawel.
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EQRuIC CONTRIBUTION oF TOURISTS % IOWA - =
fhowing VWhere the Tourist Uollar (Goes

Totel Expenditures by Out-of-State Touriste, 1971 . .  §34k,000,000

Porecnal Income ¢ Foople in Iowa . . . . . . .. $114, 900,000
Proporticon of Teurist Dellar, 33 cents

Harket for Ouods and Services . . . . . . . « « . $177,500 ,000
Proportion of Teurist Dellsr, 52 cents

Comtributisa of Touriets to State and local Finance:

State Tuuss Collscted from Tourists . . . . . £ 32,000,000
Proportion of Tourist Dellar, 9 cents
Proportion eof All Btats Tazmes, 5 per cent

local Texes Collested fram Tourists . . . . . § 7,600,000
Preportion eof Teurist Dollar, 2 cents

Pederal Taxws Collseted from Touriste . . . . . $ 12,000,000
Preportion of Tourist Dolilar, L cents

Sources: Dased om U. 5. Consuses of Hatiomal Travel, Trans-
portation, snd Business; surveys of tourist travel and spending; researeh
en the travel market snd cutdoor recreation; highway sad transpertation
surveys; and studies of femily spemnding for travel.



TRAVEL-RELATED DUSINESS IN IOWA DURING 21971

Suwaeary Detsa on Major DBusiness Oroups Engaged in
Serving and Transporting Travelers aleng with local Customers

Total Receipts from Major Travel-Servies Business . . . 81,259’ Millien

Proportion of retall trade and service receipts, 1& per cent
Ratio of Sales te: Out-of-state travelsrs, 27 per cent
In-state and out-of-state travelsrs, L8 per cemt

Bumber of Ieva Fims Serving and Traneporting Travelers 17,5%
Propertion of 102,000 total business firme in state, 17 per cent

Bumber Hmployed dn Travel Busivess . . .. . . . $1,210
Proportion eof LOO,980 workers im comssrce, 1B per cent

Comtribution te Iova Esonomy:

Personal Income Derived from Travel Business . . . $400 Milldenm
Proportion eof travel business sales, 32 per cent
Harket for Coods and Bervieces . . . . . . . . . . .« - $626 Killion

Froportion of trawl business sales, 50 per cent

Centribution of Travel Business t¢ Covernment Finances

State Taxes Collected fyem Travel Business . . . . $159 Hilldon
Proportion eof trevel business sales, 13 per cent

Proportion eof stete taxes, 25 per cent

local Taxes frem Travel Business . . . . . . . . . . § 20 ¥illiom
Pederal Taxes frem Iravel Business . . . . . . . .. & 54 ¥illiem

'Iacludu sales and services 4o local and traveling customers.

Sourees: Based om U. 8. Census of Business, OSurvey of Retail
Trade md Selseted Servicss (0ld Semple), state business data, and reports
of firma to state and federal agencies. Deteils are shown in text tables.



KIGRLIGHTS AND SUMMARY o« « = = « = = = I0¥e TOURIBTS, 1971

This eighth report o tourists and the
Jowa trawel business shows that visitors from other states spent
§3bh million in Iowa during 1971. This was the spending of sixteen
millien travel parties who toured the state or passed through en
route to other destinatiems. The partise inclade persons wheo trawelad

for business, pleesure, vacations, or persamal reascms.

All travelers apent §610 milliom 4m Jowa on travel trips
during 1971. This includes the expenditures by residents whils travel-
ing within their own state as well as the spending of visitere frem
other states, One-day trips outside the local trade area are ineluded
slong vith overnight stays and journeys of a hundred miles or more.

The figures on trevel sxpenditures include anly the money
spent on trips evey from home outside the daily commuting zeme. They
do not include siseabls ocutlays mads at home in preparation for trips
snd large outlisgyes at destinations iu othsr states.
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Highlights end Swmmaly =~ - - ~ =« - « = - Iova Tourists, 1973

These travel Q-Muftl represent Iowa's share eof the
national travel market. The nation's Srawelers took &l6 millicm
major overnight persen-trips wway from heme during 1971 dbsut
6.8 million of these person-trips originated in Iows, and Iowa was
the destinatiom of S5.h milliom long overnight trips. Domestic trips,
including overnight stays, day cutings, and shorter journeys Dbeyond the
local trade erea gemerated 1.2 twrillion pessenger miles of travel
traffic in the natiom.

Damestic pationwide expenditures were §lLl billion. The jour-
neys of sll travelers generated seventeen billion pessenger miles aon
Iowa highways, railveys, and airwsys. This volume of traffie includes
mnly intercity passenger miles, or the movement of passengers in travel
stetus outside their dally cosmuting seme. The very large volums of
transit mevement within the local community 1is not included in these
figurse.

Cut~of-state travelers genersted more than three billiom
passenger miles during their tours 4in or through Iowa. This visiter
traffic accounts for a fifth of the seventecen billion passenger
miles ¢travelsd by all perseons im the state.

Iowa Wsinessmen have & large stake in this trensient cen-
sumer traffic moving through the state. Persons away from home are
mtﬁ depandent upon cammercial establisiments to fill their personal

L



Highlights =20d SRy « -~ «~ « @ = = « « = Iowa Tourisss, 1971

needs and their requirememts for transportation. Out-of-state tour-
ists aend Iowa travelers are the primary customers for the billion-
dollar travel service and transport business in the state. Their
pubchases smount to nearly half of the combined sales of the major
travel-related service industries. These comprise the special Yypesz of
msiness enterprises and utilities, which have arisen 4to meet the needs
of persoms sway from home. While serving lecal customers, these merchante
¢an look %e & large market Ddeyond the locsl trade area.

The $1.2 billion receipts in the trawel-related services
snd trsusportation industries comprise o fifth of the §7.1 billiom
retail trade and service enterprise. The purchases by cut-of-state
tourists asccount for <five per cent of all retail btusiness. The spend-
ing by ell trawelsre wvway from home adds up % nine per cent of all
retail business.

There are mow 17,590 active commercial concarns serving and
trangporting travelers im Jowa. These figms ecouprise one in six
of the 102,000 nonfarm business fims in the state. 4mong the
75,800 fimms in private commerce alone one in five operate trevel
atecmmodations or related services.

The travel btusiness coneerns provide jobe for 91,210
proprietors and eapleyed workers. Ome in fiwe of the emplogment in
pﬂﬁh commerce are serving the traveling public. The additiomal

.".



Highlights M.m I Iowa 7Tourists, 1971

trads brought into the state by tourists is suificient ¢to provide
jobe for 25,000 Iowa werkmen. 4ll travel spending in the state
creates jobs for Lk,200 persens. .

Personal income derived frem serving and transporting trave-
lere amoumted te  $400 milliem last year. Travel business firms
distribute 32. centa from each dollar of eales o employees, pro-
jrietors, md sthors Whe share in the busimess.  Abewt a feurth of
all personagl inceme derived from retail business is paid out by
firms allied with travel sctivities., About $115 ailliom of this

fncoms can be traved %0 the cut-of-state tourist trade.

Expending types of business such a8 the tourist trade stim-
ulate several lines of ecemmerce and they ereste growing markets for
. other c;urprtuo. Busipess operating ratios show th‘ut fims in the
travel busimess purchassd 5452 wmilliom worth of goods from other
industries during 1971. These cutlays add up te 36 cents from
each sales dollar. Amother 1l cents omt of each dollar, or §174 mil-
lion, are passed & %o other u&o&ht to'é a wide range of services,
uﬂ' &3 power, fuel, advertising, lundri, and other expesnses in operat-
ing travel scocmmodaticns. ' Teotal purchases of the travel usiness
from othey incdustries waz §$626 milliom-- or 50 cents from each
dollar of seles. ' | |
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Righlights and Bamary « « «~ = « « « = « = Iova Tourists, 1971

The sconomic benefits from trading with trawelers are not
oonfined <o private lusiness. The travel businese also makes a
significant contritytion %o the revemus of stste and local govermmentis.
The State of Iowa ecollected §159 millien fram the travel-related
industry last year. This contribution adds up to a fourth of

state tax revenue eollections.

This is due %0 the fact that 1) cents [from each dollar of
travel-related sales are collectsd as some form of state taxss. In
addition to state taxes, ¢the travel business paid $20 million in
property and other local tawes. Munielpal and county governments col-
lect two conts from easch tourist dollar for some form of tax levy.

Cut-of-gtate tourists pay taxes e their purchases at the
same ratse as other customers. Kine centa out of each tourist dollar
are collected as some form of stete tax. Total state revemue eof
§32 million coen be traced to tourists or the trade they brought
into the state in 1971. These taxes asmounted % five cents in
sach dellar of state tax collections last year.

About $8 miliiom in local taxes can be traced o out-of-
state tourist spending, Tourists paid about §L0 millicm ip state
and local taxes combined-~ or 1l cents out of sach tourist dellsr
spent in the state. Eash party ef visitors f{rom other states paye
about $2.40 1in state and local texes during ite tour of the state.

eviid-



GROWTH OF THE I0WA TOURIST TRADE  BETWERN 195k AND 1IST2

1954 SEVENTEEM - YEAR INCREASE 1571

$134,000,000  Expsnditeres of Tourists frem Other States  §3hk,000,000

7,060,000 Bamber of Out-of-State Tourist Parties 15,700,000
1,640,000 ,000 . JOuteaf-State Tourist Passenger Milas. .  3,300,000,000
$2L% ,000,000 . + oExpenditures by All Trawlers. . . $610,000,000

$558,000,000 . .8ales by Firms Serving Travelers . $1,259,000,000

5,100 . .. Baployment in Travel GServiee . . §1,210
$150,660,000 . .., Income from Travel Service . . .  §400,000,000
$3, 365,000,000 + « «All BRetall Trade and Service. . . $7,121,000,000
8 , 525,000,000 « s s+« Total Mersonal Ineome . . . . . $10, 980,000,000
2,626,000 « » « Total Resident Population . . . . 2,852,000

\

'Iuhdu sales and services to both local snd traveling customers.

Sourcews Based em U. $. Censuses of National Travel, Transpertatiom,
Business, snd Consumer Bxpenditures; Trawel Market Yearbeok; surveys of
tourist trade snd spending; research en the travel market and outdoor recreas-
tion; highwey snd tramspertation surveys; and studies of family spending fer
travel. These ¢stimates are comparabls to those in reports prepared Ly
Copeland for the natiom, regions, snd other states. GSee "Trawel in Illinois,”
*Tourists and the Travel Business in Oklshoma," and “Tourists end the Scuthsra
Travel Basiness, 1971.*



DEFINITIONS AND SOURCES

The broad tarm traveler ineludes parsons
going outside their daily commuting semes. Iowa residents traveling
in the state are inelnded in the total, alomg with cut-of-state visi-
tors. Tha satimates of trawvelsrs include persons traveling for busi-
ness, plessurs, and personal affsirs. Mmong the travelers are persons
visiting the state for pleasure tours and vacastions ard to 2ee friends
and relatives. The estimates also include business and pleasure travelers
passing through the state en route to destinstions beyond, mnd parties
making short trips such as weekend or holiday visite 1o the state,
Coe~day as well as overnight trips are included. Fegular commuters are
not ineluded.

The expemditures of Iowa people traveling in the stats away
from home, along with the travel sexpenditures of persons from out-of-
state, are imcluded in estimates of the total travel expenditures im
Jowa. However, the estimates of the number of ocut-of-state travel trips
to Iowa and the visitor's milsage traveled by out-of-state cars do not
include the travel of Iows residents. The term party-trip is uud' to
enphasize the fact that some parties make several trips yearly.

The three basic sources of information sre: state and national
business end eccnomice dau,' detailed state highway surveys, and travel
surveys. It is pessible to estimate the volume and expepditures of
personal passsnger travelers in a reliable manner bvecsuse of several



basic series of data on travel: (1) several highway tourist surveys

in states and parks, including Kansas, South Dakota, Colerade, Oklashema,
drkansas, Misscuri, Louisisne, New Mexico, Arisona, and other states;
(2) national travel surveys, including the National Travel Surveys,
Nationsl Recreation Surveys, Curtis surwveys, surveys Ly the Michigan
Survey Research Center; (3) mumercus highway-use studies; (L) detailed
highway traffie classification e¢ounts extending over several years, and
espscially the surveys made for the interstate Highway Cost Allocation
Studies; (5) figures en travel in family and business budget studies;
snd (6) annual statisties collscted by the Interstats Commerce Commission
on Intercity passenger travel. In addition, (7) data from the Census
of Business and other sources on state travel business form the contéxt
for understanding and interpreting the econcmic consequences of these
known facts of travel for Iowa.

The estimates of the volume of travel and expenditures were
based on established procedures that have proven to be reliable in
business analysis and market ressarch. The conteny of the overall
travel trade was amalysed within the context of the total business
structure of the state. The basic appreach was to relate Iowa travel
to the state eocnomic structure and t¢ the travel pattern in the
region and nation. The study of the data in time series, 4n the
business structure, and in geographic perspective give three dimensions
to the study.



REFERENCES T0 REQIONS AMD GROUPS OF STATES - -

In this repert several referentes are
nade to regional u@phu of states. In most tabulatioms of state
data in the United States the states are combined into geographie
divisions aleng commonly recognised regicnal lines. The regional
groupings used here make it possible to study the State of Iowa in
its geographic context, which comprises the following states:

The Borth Central States

East BNorth Cemtral West Horth Central
The Orest Lakes States The Plaine GStates
Illinois Iowa Hissouri
Wiseonsin Kans as holwraska
Indiana South Dakota North Dakota
Ohie Minnesota
Miehigan

These are the states with which Jewa 418 in most direct

competition far travel trade.
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PAR? III. NATIONAL TRAVEL TRAFFIC AND IOWA TOURISTS

¥ote: BReplace whem you receive copy of Part III.



TOURIST TRADE 18 EVERYBODY'S BUSIKESS - -
Showing that Many Lines of Iowa Business Benefit

Originel Tourist Dollar Spent in Wide Range of Business - -

“Retail G8tores & Commercisl Services . . §0.09
Hotels, Motels, & Imms . . .. .. ... .15

Restaurents & Other Food Services . . . . .39
 mto Oarages & Oas Stations . . . . . s .20
Recreation & Tourist Attractions . . . . 11

Other Husiness & Servieces . . . . . . . .06

Tourist Badllari, $1.00

Dollar in Tourist Trade Circulates to Other Businesses - -

Taxes to Stete CGovernmemt . . . . . . . §0.09
Taxes to local Govermment . . . . . . . 02
Personal Income & Payroll . . . . . . . %
Purchases frem Buppliers & Other Industries 36
Business BServiees-- Power, Ruel,

Advertising, Insurance, Laandry . . . . .16
Federal Taxes om Ooods & OServices . . .04

Iewa Bo X 3 &P i 5o $1.00

Sources: Based om data in U. 5. Censuses of Hational Travel
and Business; Travel Market Yearbook; surveys of tourist travel aund
spending; research on the travel mariet and outdoor recreation; high-
way snd transportation swrweys; studies of family spending for travel;
and surveys of eomsumer expenditures.



TRAVEL In I0WA DURING ismn

PART I. TRAVEL BEXPRNDITURES 4ND TOURIST TRAFFIC

The domestie travel market arises f{rom
the fact that on the aversge day sbout elght per cent of the natiem's
peopls are svgy fram home outside their usial tradiag area an trips
for business, plessure, or personal affairs. Damestic travelers took
416 aillisn lomg overnight persom-tripe during 1971. All domestic
journeys, including evernight stays, day outings, and shorter journeys
beyond the local trade srea, gensrated 1,2 trillion passenger milea
of traffic. The avay-from~home expenditures of these trips were
$ih dillion for psrsonsl expenses and travel accommodations. The volume
of these purchases wss equal to nine per ceont of the nation's retail
business.

All regiong of the nation originate trips; the traffic eof
travelsrs flows along all interstate routes; and every state receives
a portisn of the market crested by the interstate passenger movement.
The %welvs states in the North Central regiom report = third of the
nation's intercity traffiec, with expenditures of $12.4 billion.

The seven Plains states received a hundred billion passenger miles
of traffic, or eight per ecent of the nation's tetal, which brought
expenditures of §3.L billion to the regiom.

e



gpenditures for All fravel

4ll travelers spemt §610 milliem in
Iowa during 1971. Two-thirds of the total, or @30 million, wers
spent om vacation or ploasure trips. Businessmen spent $180 million.
Theee combined expenditures cowred the sway-from-home costs of travel-
ing seventesn billion passenger milees by all modss of transport em
highweys, airvays, sad railways. The North Central reglom provides
the primary market for Iowa businessmen who are catering’' teo the trawel-
ing publie. Three-guarters of the travelers to Iewa originate in this
twelve-state region. The expenditures of Iows peopls an trips within
their state are included in the total, along with the spending by
out-of-atate tourists. Trawel costs include only spending away from
home for perscnal needs and transportatien. Trips for all purposes--
business, plsasure, and personal affairs~-- are included in the estimates
of the volume of travel and the amount spsmt.

Expenditures for all travel avay from home . . . $610 Milliom
Proportion of Plains states total, 17 per cent
Pleasure snd persenal trips . . $L30 Milliom

Besiness trips . . . . . . v o . $180 Milliom

Intereity pessenger miles traweled by all modes of
transpertation aevwey from home in Iowa . . . . . 16.6 Billien




Out-of-8tate Travelers and Their Spending

Tourist travel between states generates
a fifth of the intereily passenger traffic on main rural roads and
earriers. Interstate traffic accounts for the major portiom of spend-
ing for tripe avay .tr- heme. Sixteen million interstate tourist par-
tisa visited or passed through Iowa during 1971. They spent
$3bk million on trips for plessure, business, or personal affairs.
The interstate parties brought thirty-one milliom visitors whe
traveled three dillica peassenger miles on trips in Iowa. Travelers are
defined as persons on jourmeys outside their regular commuting sone. Peo-
ple who take outings and returm home the same day are counted along with
those who spend the night sway from home. Seasonsl residents sre not treated
as travelers. Journeys by all modes of transpertation are included. One-day
trips are countsd along with overnight stays and extended vacations.

Expenditures by Out-of-State Travelers . . . . $3Lk Milliom
Proportion of Plaine states total, 17 per cent

Out-of-State Farty-Irips to or Passing threugh

lowa for Business or Pleasure . . . . . . . i15.7 Hilliom
Out-of-5tate Persem-Trips or Visits to Iowa 3.k Milliom
Passenger Milss Traweled om Interstate Trips . . 3.3 Billiom

Proportion of intereity traffic, 20 per cent




Iova's Shere of Travel Traffic

Mmoricsn travelers made abeout

208 million major overnight trips in 1971, With an aversge of about
tvo persems each, the passenger movement involved Ll16 millien persom~
tripe nv'h'— h-u ovarnight or ocutside the comruting area. These
long trips, slomg with day cutings and shorter trips, generated 1,235
billiom passenger milss of travel in the nation. The away-irem-home
expenditures were 84l billion in the natiom or a cost of 3.6 cents
per person-mile. The $610 milliom spent in Iowa paid for seventeen
billion miles @t an aversge cost of 3.6 cents per mile. These figures
cover ths ocutlgye for one-day or overnight trips and the longer business
and vatatiom trips. They do not include several types of expenditures
nade at home Iia preparation for travel, business, and recreation.

Intercity passenger milss traveled Ly all modes of tranaportatiom:

m“‘ m“. rﬂm - * = L A . o L I . 1’235 mm '11..

Morth Centrel Regioma . . . . . . . . . . 3k9 Billion miles
Per Cent of U. 5. 4n regiom, 28

Sevan Plains States . . . .. . . . . . 1oL Billion miles
Por Cent of lNorth Central in Plains, 0

Per Cont of U. S. in Plains, 8

Dae . of oMM i i e w b e e w 16.6 Billion miles

Per Cent of Plains states, 16
Per Cent of Nerth Central region, 5
Per c‘nt of U. 8. “m in I“‘. 10’5




Folume of Traffic frem Othser States

Interstate tripe asccount for eight per
cent of all autemebile traffic aend a third of the passenger traffic
Qa cosmon carriers. For the nation gs a whole, trips betwsen states
generated 2L6 billien passenger miles, Abowt 70 billion miles, or
29 per cent of this traffic, was traveled in the Borth Central regiom.
The Plains states repertad 22 billion passenger miles, or nine per
eent of the natienal total. The thirty-one milliom tourists whe
visited Jova daring 1971 traweled 3.) billion passenger miles on
highways and carriers. lIewa received 15 per cent of the traffiec in
the Plains states and five per cent of the North Central total.

Interstate passenger miles traveled by all modes of transportation:
United States Total, 1971 . . .. . . . 2L6.5 Billion Miles

North Central Region Total . . . . . . 71.5 Billion Miles
Per Cent of U. 8. in region, 29

Seven Plains States Tetal . . . . . . . 21.9 Billion ¥iles

Per Cent of North Central in FPlains, 31
Por Cont of VU. 8§, &n Phinl, 9

m“ ’t I.'. > & @ . . A ) . e W L 3.3 Billim ”m.

Per Cent of Plains states 4in Iows, 15
Per Cont of North Central region in JIowa, §
Per Cent of U. 8. 4&n Jowa, 1.3




Iowa's Share of Travel Market

All merican travelers spent 8kl billice
on their domestie trips in 1971. Travelers in the North Central states
spent §12 billionm, or 28 per cent of the national total. In the
Plains states travelers spent $3.L billion, or eight per cent of
the nation®s travel bill. The §610 million apent in Iova was
one-sixth of the Plains total. These cutlaye covered the avgy-from-
home costs of food, lodging, recreastion, transportation, and other pur-
chases, but they do mot cover expenditures made at home 4in preparation
for trips. Likewise, they do not include the living expenses of sessonal
and quasi-residents, eor those who take up part-time residemce in schools,
celleges, or in connection with regular cccupational commmtation.

Total Domestic U, 8. Travel Expenditures, 1971 $4L,390 Milliom

Total Expenditures in North Central Regiom. . $12,430 Million
Per Cent of U, 8. tetal, 28

Total Expenditures in Plains States . . . . § 3,410 Million

Per Cent of North Ceatral region, 27
Per Cent of U. 8. total, §

Total Expenditures 4in Iowa . . . . ., . . . . $§ 610 Milliom

Par Cent of Plains states, 18
Per Cent of DNorth Central region, 5
Per Cent of U, 8. total, 1.37




Iowa's Share of the Interstate Tourist Market

The majority of trips away from home are
within the state of origin. From the business peint of view interstate
trips are ugniticgnt because they are longer and they are more likely
to involve overnight stays and the use of common-carrier transpertation.
About six-tenths of travel spending within the nation takes place
during trips that cross state lines. Interstate travelers spent
$27 billion in the United States last year. More than a guarter of
this was spent d4n the North Central region-- the Ureat Lakes and Plains
states. Three-tenths of the North Central total was spent in the
Plains states, which altogether received eight per cent of the
nation’'s total. The &3k million spent by visitors to Iowa was

ene-gixth of expenditures on interstste trips in the Plains states.

Domestie Interstate Trawel Expenditures, 1971

United States Total . . . . .. .. .. $26,630 Million

North Central Regiom . . . . . . . . . . $ 7,380 Hillioen
Per Cent of U. 5. total, 28

Seven Plains States . . . . ... . .. $ 2,110 ¥illiom

Per Cent of North Cemtral region, 29
Per Cent of U, 5. total, §

DA ok, T0WR ik ok e e R e e ¢ Ml ¥illiom

Per Cent of Plains pregion, 16
Per Cent of North Central region, §
Per Gent of U, S, totsl, 1.29
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Touriat Spending Pattern

The ocoemmercial importance of the
$3Lh milliom tourist spemding budget in Iowa c¢mm be demenstrated in
the fellowing thru_ tebles whieh show (1) how tourists spend their
money, (2) vhere they spemd it, and (3) the circulation of tourist
expenditures through seversl sectors of the seenomy where additional
sales and inceme are gemerated.

Absut twe-thirds of tourist expenditures cover the cost of
food and transportetion. Meals eaten in cafes and lot.hcr food supplies
cost $14S milliem, or L2 eents out of saeh tourist dollar. The
restaurant industry received the major portion of the spending for food.
Transportation sway from home i3 the sscond most important item in the
tourist budget. Jowa Sourists spent $91 million for all forms of
transportation last year, which added up to 26 cents out of each dollar.

All lodging expenses amounted to $60 million or 17 cente
frem each dollar in the tourist budget. A fourth of tourists who
travel for plsssure spend the night and take meals with frisnde and
relatives. This reduces the outlsys for food snd lodging, »s well as
for recrestion. /Amusement expenses smounted to §38 million or
1l cents from each tourist dellar. These cutlays include the cest
of commercial facilitiss end purchases of recreatica equipment. These
rates of spending are typical of the tramsient tourist partiss passing
through the central states im Mid-smerica.



How Toarists Bpend Their Money

Distribution of Estimeted BExpenditeres Ny
Out-of-3tate Tourists in Iowa during 1971

Purpese eof IExpenditures and
Type of Business imount Spent

A1l Tourist Spending, 100§ . . . . . § 34,000,000

Bating and Food Supplies, k2,15 . .. .. $14k , 800,000
Cafes, eating places, 3%.13 . . . .. 13k ,500,000
Other food purehases, 3.08 . . . .. 10,300 ,000

Transportation Away from Home, 26.5% . . . . $ 1,100,000
Mtemobile Expenses Away from Home, 20, 1’ 69,100
Other Modes of Travel, 6.&‘ T4 % 22,000,000

lodging, Commercisl and Noneommercisl, 17.4$ § 59,900,000
Commercial lodging places, 15.4% . . . 53,000,000
Noncommercial expenses, 2,08 . . . . . . 6,900 ,000

Recrestion smd Entertaimment, 11.2% . . . . . $ 38,500,000
Commereial reereation, 5.0 . . . . . . 17,200,000
Honcommercial expenses, 6.28 . . . . . 21,300,000

Miscellansous Expenses, 2.8% . .. .. . ... § 2,700,000

Sources: These estimates were derived through an sconomic
analysis of data compiled fram tourist and travel surveys, family
budget studies, and the analysis of business and other travel data.
Siseabls cutleys made at home in preparation for trips are mot included.



Tourist’s Share of Travel Businese

The majority of tourist expenditures are
nade in mitomobile service statioms aend lodging, eating, and recreatiom
establishments. h;h these fims do not depend sclely upem travelers,
a fourth of the customers for the Jowa travel business are brought te
the state by the interstate passenger traffic (lowing through the
Korth Central rvegiom.

Travelars from out of state spemt $205 million for personal
sarvices in lodging, eating, and recreation establishments. These cut-
lays aceounted for 60 cents from each dollar in the tourist budget.
From the businessman's point of view 4t is also significant that they
eccounted for four-tenths of the §527 milliom receipts of the three
lines of twsiness. Tourists on the read spent §63 milliom for mute-
wobile services, which adds up to a tenth of the $671 milliom aute
service receiptes in the state.

Tourists do not enfine their expenditures to commercial lodg-
ing, eating, and recreation pleces and sutomobils services. They alse
spent $76 million in ether places: They spent §22 million for trans-
portation fares om public emrriers. About $17 million was spent for
foed and lodging outside the cemmercial food and lodging tmsiness., It
is notable also that $31 millicm is spent ia a vwide renge of
retail establishments for sperting goods snd miscellanecus items.



Woere Tourists Spend

Their

=31

Yonsy

Bstinated Out-of-State Tourists'
Travel-derving Business in Iowa

Share of the
during 1971

dtate

Out-of ~-8%ate Touriss

. Total Expenditures
@
Type of Business Greup R-echiptl e i e
Millions @8pending Receipts

Travel-Serving Basiness Groups:

Lodging, Eating, Recreation 527" $204, 7 59.5 39
lodging Places . . . 89 ge.o 15.4 &0
Eating and Drinking Places 376 13%.5 3%.1 3%
Becreation Services . . . 62 i7.2 5.0 28

Mito Service snd Gaseline. . sen” $ 63.3 18.4 9

Sub-Totals Travel Service $1,198" $268.0 1.8 22
9_&’ wm . & e, S ' 7600 22'1 b

m' M”m L R ] 6-9 2-0 i

Feod and Beversges . . . . - - 0.3 3.0 -

Reerestion and Equipment . - 21.3 6.2 -

Transportation Utilities. . ] 61 22.0 6.4 36

Other Mmtomobile and Taxieabs - - 5.8 1.7 -

Miscellanecus Expenses . . - - 9.7 2.8 -

Total Betail Trade & Service $7,121 $3Lk.0 100,90 L.8

.Inclmlu salss %o local customers within the trade area and
traveling customers fLrom cuteide the trade area aund from out of state.

Sources:

The estimates of total receipts of the travel busineas

are based on data from the Census of Business and reports of Iowa busi-
were derived
frem market analysse and ressarch on tourist-spending patterns.

ness operations.

The estimates of tourist expenditures
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What Tourist Spending Centridbutes %o the Feomony

Businessmen who cater to tourista am enly
the first teo recelive commercisl bsnsfits from the tourist trade. As
soon as tourist expenditures are made in stores serving the traveling
pablie 90 cents from each dollar are passed op to other industries
that profit from Iowa commerce. Tourist expenditures circulate through
varicus sectors of the econamy where they have a multiplisr effeet in
stimulating further evonmmic activity. The most visible cemtribution
are the 33 cents from each tourist dollar that are passed on a8 psyrolls
snd othar personal ineceme. In this way the tourist trade creates
$#115 million of persomal income to Iowa pecpla.

A market is nho created for goods and services: merchants
who trade with tourists purchased $12h million in goods from other
industries last year. This means that 36 cents from each tourist dol-
lar goes to cover the cost of goods scld. Those who operate tourist
faeilitiss also require the services of a wide range of industries:
$53 million were spent for power and utilities, repair and maintensnce,
lgundry services, advertising, insursnce, and linem, china, and other
supplies. In this way about 16 cents from each dollar of sales %o
tourists circulates among Iowa business services, The State of Iowa
recsives 9 cents from each tourist dollar in state tax collections:
$32 million may be traced to the tourist trade for state taxes alone.
These taxss add up %@ 5 per cent of state tax collections during 1971.
Iz sddision, $8 million~~ 2 cents from each dollar-- were collscted
for local tanes.



Cirenlation of Tourist IExpenditures in the Iowa Eeomomy, 1971

Herchants who sell to tourists pers ninety cents out of
each dollar om to other business comcerns, industries,
end individugls in the fom of payrolle, rents, dividends,
snd operating expsnses +to pay utility bills, tazes, and
the other eosts of business operatiocns.

Total Per Cent of
V¥here 4he Tourist Dollar Goes Pk Expends

Tourist Travel BRxpenditures, 1971 . . . #3Lk ,000,000 100.0

Personal Income to Individuals . . . .  $11L,900,000 33.k

ma ‘d MQ_ r.’. ¢ 4 o & ¢ & o o @ ‘ 221“.“ ucz

State Taxes . . . o . . o . . ... 32,000,000 9.3
local and Property Tames . . . . . 7,600,000 2.2
Poderal Income and (asoline Taxes . . . . § 12,000,000 3.5
Purchases from Other Industries . . . . $177,500,000 51.6
w‘ .‘ M “u AR TN IR R O B L n”w’m 36.0
Depreciation and Repaire of Facilities 14,800,000 L.3
'“n‘“.’ N'.l‘, ml' hl@m ¢ @ ,.mm aoa
Linen and Other Suppliss . . . . .. 5,800,000 1Y
MM“M“OQOOQQQQ.OQO 3.m,m 0.9
“ﬁrﬁlm “ Pﬂh“l‘ ' SNIE THAT WL SR SRR CH 3,”.000 lcl
w‘“ - * = L ] - . - - - L - - - - . z'm’m 0.6

Other Expenses . . . . . « « - ¢« « 4 « 1,500,000 L.2




Grovwth of Expenditures by Travelers

All travel expenditures in Iowa vrose
from §2U5 milliom in 195k to $610 millden in 1971. The travel
merket registered an increase of 1.9 per cent 4n Iowa as compared
to 174 per cent 4n the natiom as a whole. The trend smounted to
@ average ssmual compeunded growth rate of 5.k per cent in Iowa
a8 compared to 5.9 per cent in the nstiom. Meanwhile, there was
an increase of k.8 per cent in the Iowa travel-related business,
including sales from local customers and the traveling public.
Receipts in lodging, eading, recreation, and smtomoblile services have
risen fester than the L.5 per cent for all retail trade ond services.
Kesnwhile, income in Iowa was rising 5.2 per cent enmually.

As travel activities have sxpanded during the postwar peried,
trgvelars have tended %o tale langer trips and to penetrate further
inte other astates for both business and recrestion. Spemding in Iowa
by out-of-state visitors rose from $1l3k million in 1954 to
$3b nillion i 1971-- aen inerease of 157 psr cent. The annual
aversge growth rate was 5.5 per cent in Iowa end 6.1 per cent in
the United Btates. These trends for interstate Wut spending in
both lowa and the nation have outrun the rising trend of all retail
siness and the growih of personal income.



Trend of Travel Expenditures in Towa

These are domestic sxpenditures Ly travelers away

from home for business end pleasure. They do not

include several types of expenditures made at home

in preparation for travel, business, and recreatiom.

Trend of Trend of
: All Travel Spending Qut-of-State Travel Spending
sar
Mmount in iatio Mmount in Ratio
Millions to 1954 Millions to 195k

1971 ie $610 249 €3kl 257
1970 L e 2 $577 236 $320 239
1968 AL L9s 202 285 213
1966 e om L2s 173 2Lk 182
1964 L 8357 16 $200 150
1962 2% 324 132 i77 133
1960 i 0L 124 169 126
T T $280 114 $152 11k
195k ¥ 25 100 134 100
1948 i 185 76 97 73

Sourcess The expenditurss by ine-stste and cut-of-state resi-

dents traveling away from home were estimated on the basis of Ketional
Travel Surveys; highway traffic counts and vehicle-miles traviled;
vehicle classification data; mileage traveled by common carriers and
passenger revenues; ratios and averages of travel expenditures calculated
from surveys of trawelers in states and to national parks and from
national surveys; and on the basis of statisties on the sales and
receipts of firms at the service of travelers. These eslimates wers
cross~-checked against benchmark economic deta in several ways. Compar-
abls figures for the nation and regions were prepared in more detail.
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Commercial Importance of Travel

All Travelsrs in Iowa make up about
four per cent eof the average dally pépulatiom of the state. 8ince they
are quite dependent upen commercial facilities, their expenditures of
$610 million asecount for nine per cent of the 7,121 million reteil
business in the state. The mobile market 1is even more important for
the major firms that cater rather direetly to the traveling publiey
The receipts of these firme were $1,259 milliom last year-- nearly
a fifth of all retall btusiness. These firms serve local customers
within the retail trade ares, tut merchants who operate travel accom-
modations cam look to customers from cut of towm for nearly half of
their receipts, and their cut-of-state customers account for twenty-

seven per cent of total receipts.

Expenditures of All Awgy-from-Home Travelers . . $610 Millien

Proportion of retail snd service business, § per cent
Proportion of travel-serving business, L8 per cent

Expenditures of Out-ef-State Iravelers . . . . . $3LL Milliom
Preportion of reteil and service tusiness, 5 per cent
Proportion of travel-serving tusiness, 27 per cent

Sales of Travel-Serving Business . . . . . .. . $1,259 Millien
Preportion of all retail and service business, 18 per cent

SBales of AllL Retail Trade and Serviee . . .  $7,121 Million




PART II. THE TRAVEL SERVICE MND TRANSPORT BUSINESS

In Part I travel has been analysed in
terms of tourist custemers, their expenditures, snd the traffie they
create on highweye and common carriers. These are only thres aspects
of travel. Iowa businessmen have an important stgke in the meiness
activities arising from travel. Both the customer side and the business
side of the smch publicised tourist dollar must be taken inte account
if the sommercial value of tourism is to be assessed.

Several important economic aspects of travel-related activi-
tise come out whem tourism is discussed in the cantext of commercisl
sttivitiss, On the average day about four per cemt of the state's popu-
lation are ocut-of-state visitors. These tourists and Iowa travelers are
quite dependent upon commercial facilities for satisfying their personal
needs and to provide trsmsportation. The purchases of all travelsrs
scoount for nine per cent of retail business. Their purchases are quite
well concentreted iz nine types of business groups, which are briefly
referred to hore as the major trawl-service businesses. While these
firme serve locsl custemers, it is significant that about half of their
receipts are derived from purchasss by ocut-of-town people in travel status.

olle
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T™he business side of travel oam be documented casily o
both the natiomal and state levels. imerican travelers spent nearly
two billion nights away from home last year. Since one in fiw
ef these nighte was spent in commercial lodging facilities, a
sizeable market was created for the $9 billion hotel and moted
business 4in the United States. 3ince most travelers require food
services on the road, trips avay from home also created a third of
the salse for the §29 billion restaurant business, Most travelers
are seeking recrestiom: This demand contributed to the sporting
goode industry and to the 86 billion recreation business across
the country.

Hine out of ten travelers mowe by sutomobile and therebty
create. a significant portion of the market for sutomobile and gaso-
line service. Jmeriocams traveled a trillion passenger miles en
Journeys wvway from home by automobile during 1971, The growing
volume of sutomobile traffic generstes an increasing share of the
nation's business. imtemebile services alcne report receipts of
$hl billion from their local and traveling customers combined.
Intercity passenger transportation receipts were $8 billiom.
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Acscomodations Used by the Traveling Publis

Travelers 4in Ieowa depsnd rather heavily
en the 17,590 active cencerns catering especially to psrsons sway
frem home. These concermg provide personal services, inecluding lodg-
ing, food, and recresation. They alse provide travelers with tramspor-
tation serviees, ineluding gasoline, suto services, and passenger
trsnsport fecilities. The majer travel service and tramsport usinesses
reperted combined sales of §1,259 milliom 4n 1971, Commercial car-
risre engaged in the intercity transportation of passengers had
revennee of $61 milliom. The retall trade and consumer service
enterprises reported receipts of $1,198 million. The sales of
these establishments represent not only the aspending of tourists from
other states, but they also includs the purchases of Iowa people
within their local trede ares and on journeys within the state.

The firms allidd with travel provide jobs for 91,210
propristors and paid vorkers. They paid cut $40O0 million during 1971
fer payrolls, earnings of propristors, and rents, dividends, and
interest. The State of Iows ecollected §159 milliom 4in taxes from
the travel-related business. Included here are taxes on sales, gas-
oline, and other business levies. Taxes paid to the state govern~
ment alome comprise thirteen per cent of the receipts of enter-
prises allied with travel, and they add up to a quarter of state
tax eollections.



mmary on the Majer Trevel Busimess during 1971

Iova Business Establishments, HEmployment, Payrells,
and FPropristers' Income, and Receipts in Business Groupe
Engaged in the Service and Tramsportation of Trawelers,
slong with local Customers

Numbse Propri- Total
of * stors Personal Ruoiptl'
Trpes of Businese Oroup Estab- and Income in
lishments Paid in Millioms

Worksrs ¥illions

Travel Service and Tremspert  17,5%0 91,210 #1400 $1,259
lodging, Bating, Recreatiem 9,290 6,320 B2l $ 527
Lodging Places . . . . . 1,360 10,530 Le 89
Eating Places . . . . . 6,400 46,0% 138 376
Reeveation Services . . . 1,530 7,700 3% é2
imtemobile Services . . . 8,210 25,560 §157 § 611
Oasoline Service Statioms b, 80 16,55 88 186
Mm% Accessory Stores. . Léo 2,00 16 80
Mmto Repair and Services 2,9% 6,610 s3 108
Passenger Transportatics . . x 1,20 $29 ¢ &

%

Inclundes sales to lecal customers im the retail trade area
and sales to trawling emstemers f(rom cutside the trade ares and from
outaide the state.

Sources: Besed om U. &. Census of Business, Survey of Retail
Trade and S8elected Services (Old Semple), state business data, and
reporis of firmes to state snd federal sgencies. Detail shown in later
tables. Personal inecme includes payrolls, eamings of proprietors, rents,
interests, and dividends.
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Share of Regiomal end Netionsl Travel Business

Journeys are not coufined by state beund-
aries, but patterns of travel are regicnal in charscter and they hawe
inter-regional impact. About one in five trips are inter-regional
journeys. Significaent aspects of the trawel market are portrayed
when tourism 4s studied in its regional and mational context. These
regional comparisons are pessible because the figures wused in this
amalysis have been prepared on s nationwide basis.

The $1.3 billiom sales 4in the Iowa travel business is
1.30 per cent of the $97 billien travel service and transport business
in the United States. While Iowa bhas 1.17 per cent of the ledging,
sating, end vecreatiom receipts, it has 1,54 per cemt of automobile
service receipts amd 1,59 per cent of all retail trade and service.

The sales of travel-related enterprises in the Plains States
cemprise 0§ per cent of the mation's total. The seven Plains states
report three-tenths of the combined receipts in ths Horth Central
regien. Iowa reports 17 per eent of the travel business receipts in
the Plains states. imeng the lodging, eating, and recreation asccommo-
dations, Iowa reperts 16 per cent of all receipts as compered to
17 per cent of all suto service receipts. The state reports 16 per
cent of all trawel sxpenditures in the Plains states.



Iowa's Share of Hational Travel Bus iness

Comparisen of Travel Astivitiss in Iowa
and the United States during 1971

Mmount in Millioms

Per Cent of
Tourist-Related Astivities State of United Bins.l.:‘::.l
Iova States

411 Travel Expenditures . . . $610 $lks , 350 1.37
Interstate Travel Expenditures $3Lkh $26,630 1.29
Intercity Passenger Miles . . . 16,600 1,235,000 1.38
Interstate Passemger Miles . . . 3,300 k6,500 1.3k
Travel Service & Tramsport . . . $1,259  $96,10 1.3
lodging, Eating, Recreation. . . $ 527  $45,0% 1,17
Hotels and lodging Places . . 8 9,250 0.95
Eating and Drinking Places . . 376 29,3% 1.28
Recreation Services . . . . . 62 6,430 0.9
tenobils Services . . . . . . § N $43,710 1.5k
Gasoline Service Statioms. . . L 86 27,830 1.75
Repalyr and Accessoriss . . . 185 15,880 y I
Passenger Transportatiom . . . ¢ € § 7,970 0.76
All Retail Trade nd Service . . $7,121  §459,3% 1.55
Total Personal Income . . . . $l0,980  $857,000 1.30

.Inchbt sales and servicea to beth local and traveling custumers.

Seurces: Based on U. 5. Censuses of Kational Travel, Transportation,
Business, and Consumer BExpenditures; Travel Market Yearbook; aurweys of
tourist travel and spending; rezearch on the trawel market and ocutdoor
recreation; highway and transportation surveys; and studies of femily
spending for travel. These estimates are comparable to estimates in
reports prepared Ly Copeland for the nation, regiocns, and other states.
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Contribution of Trawel DBusiness %0 Retail Buginess

Contritution of the Irgvel Business ¢o Total Sales,
Establishments, BEmployment, end Income im 4All
Retail Trede and Service Enterprises in Iowa during 1971

Total Retail Businese Sales in Iowa® . . . . 87,121 Miliien®

Proportion im travel business, 18 per cent
Proportion sold %o all tourists, 9 per cent

Bumber of Retail Business Establisghments® . . 53,560°

Proportion in travel business, 32 per cemt

Total Baployment iz All Eetail Business® . . 210,950

Proportion in travel business, 3L per cent

Total Income from Retail Business® . . . . . . 81 Million®

Proportion from travel business, 23 per cent

®Ineiundes $6,458 million in retail trade and $663 millien
in commerecial services. Does not include receipts im professional,
finsmeial, and related services.

‘Dou not imclude 10,000 professional and related service
fims, employment of 103,260, and income of §620 milliom from
professienal and related services.

Sourcess Besed on data [rom Buresu of the Census, Census of
Business, Survey of Retall Trade and Jelected Serviees, County Business
Patterns, and state business datas.



Fims ingaged in Serving Travelers

The volume of sales is only ene measure
of the ecomomic importancs of the travel-related tusiness. The number
of ective cammercial comcerns 1s a rough measure of the megnitude eof
the business activities and their rele in the business stracture of the
state. There are 17,590 establishnents actively emgaged in serving
snd transporting travelsrs in Jowa. Whils these concerns also serve
locel sustomsrs, they can look to travelers to bring them four-tenths
of their total markst. Personal services are rendered to travelsrs
W 9,29 lodging, esting and recreation establishments. Mtomobile
services are provided by 8,210 gasoline stations and accessory amnd
repair ssrvices.

The Iowa business population 4is now composed of 102,0%
active private commercial and induatrial fimms, exclusive of farm and
ranch eperations. If we exclude firms engaged in forestry snd famming,
it i» notable that ome in six of all nonfarm business and industry
firms are engaged in serving travelers aleng with local custemers in
the hometown trade area. There are 53,560 firms engaged in trade
and cemmercial ssrvices at the retail level. A third eof these retail
firms are engaged in supplying the personal and transportation services
required by trawelers away from home. The firms allied with travel
scoount for a fifth of the 75,880 fimme engaged in private commerce,
exclusive of private industry.
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Commpreial Ceomcerns Allied with Trawl

Hajor DBusiness Establishments in the Service and
Transportation of Travelsrs in Jowa during 1971

Stendard Business CGroap Bumbey

Total, Travel Service and Tramsport Business i7,5%
Ledging, htiah and Recreation Services . . . . 9,290
Hotels and lodging Places . . . . . 1,360

Eating snd Drinking Places . . . . . 6,400
Recreation Services . . . . . . . . . . 1,530
Mmbomobile Services . . . . . .. . . . ... 8,210
Mlm SOM“ Sh‘m 3 . [ TR BN . h'm

Mto Accessory Stores . . . . . . 0 kéo

Aute Repadr end Service . . . . .. 2,95
Firus Engaged in Passenger Transportatiom. . x

Sources: Based on data in the Census of Business; reports
of firms %o the Soeial Security Adeinistretion, published in County
Business Patterns, and % the Iowa Buployment Security Commission;
and other state business and trade association data. Establishments
vwore classified and defined om the basis of the major line of business
a8 in the Census of Business, according to the Standard Industrial
Classificetion, snd for this purpose they were counted only once to
prevent doubls counting.



Travel-Belated Activities 4in Business Population

411 Nenfarm DBusiness end Industrial Concerns
Opereting 4in JIowa durimg 1971

_ Total fravel Service
Najor Dusisess or l-":or Trenepert Business
Iadustry Qrewp Coneerns Nunber  For Cemt
in Btate of Total
RBetall Trade and Service . . $3,560 17,500 »
Retall Trade Stores . . . . 31,76
Commercial Services ., . . . 21,580
Wholesals Trade . . . ¢ ¢« « « & 5,330
Finamee, Insursance, Real Estate 6,500
Frofessional & Related Services 10,000
Private Cosmerce . . . . . 15,88 47,500 23
mh‘ ® & s & ® * # 0 2 » » w 2”
Centract Comstruetiom . . . . . 15,500
Hanufacturing . . « . « . . « & 3,400
h“m“ - L L L] . - k] - . h’m %
Public Utilitiss snd Other 2,700
Privete Industey . . . . 26,150
Totel Active Nonfamm Comeerns. . 102,030 17,5% 17

Sources: IEstimated on the basis of data from U, 8., Depariment
of Conmerce, Burean of the Census, Census of Business, Census of
Population, County Business Patterns, state business data, reperte of
fime <o the Iova Empleyment Security Commission and to the Social Security
Adninistration, Dun spd Bradstreet, and National Planning issociation,
Prejections of the Number of Firms by Industry and by State. HNote that
County Busineas Patterns covers only emplayer fimms, the Census of
Business does not cover all industry groupe, and Dun and Bradstreet's
listing ineludes emly asbout half of actiw firms in operstion.
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Employment in Travel-Related Activitiss

The ecanomie benefits of an enterprise
flow cut to people through employmemt oppertunities. The number of
jobs created by the travel business 1is rather concrete evidence of
its economis effects. The firms engaged in serving trawelsrs, alomg
with local custemers, employ 91,210 paid workers and proprietors.
These workers account for nine per cent of the 967,50 nonferm
propristors and hired workers in lova's nonagricultural sstablishments.
Catering to travelsrs is an important commercial interest of 18,270
sctive proprietors who operate facilities patronised by persons sway
from home. These owner-operators comprise a fifth of the §L,000
venfern self-emplayed 4n Iowa, There are 72,90 employees in travel
service and passenger transportation. Iowa employment figures show
that 18 per cent of the LOO,980 hired workers in commercial concerns
are engaged in serving travelsrs along with local customers.

While these workers sorve both local and traveling customers,
the share of jobs attributabls to the transient market can be estimated:
Parchases by customers c¢rsate an imecome flow which im turn ereate jobs.
In this way, the §610 million spent by all travelers creates jobs
for sbout LL,200 workers. Jobs for about 25,000 workers can be
. trased to the $§3bk milliem in trade brought into the state Iy
ut-of-state tourists.
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Bmpigyment in Travel-Relatsd Business

Average Annmal Number of Pald Wage and Salary
hplqon snd Proprieters FBngaged in Major Travel
Service snd Trensportation Business in Iowa, July 1971

Worksrs and

Transportation Propristore Haployees Pttt
Travel Service and Transpert 18,270 72,900 91,210
ledging, Sating, Recrestion 2,860 3 4h80 6l, 320
Botsls and Lodging Places 1,k00 9,130 10,530
Eating end Drinking Places 7,000 39,090 Lé,0%
HBecreation Servieces . . . 1,Lk0 6,260 7,700
Mtemobile Serviees . . . . 8,430 17,130 25,560
Gssoline Serviee Stations 5,000 11,5% 16,5%
imte Acceasory OStores. . L3 1,970 2,400
Mato Repair and Service. . 3,000 3,610 6,610
Passenger Tramspertatics. . .- 1,30 1,330

Sources Betimated mumber of mid-year paid employess from, or
basad on, veports from the Iovs Hmployment Security Commission. Other
estinstes were besed on data from the Censua of Business, the Census of
Population, the U. §. Department of Commercs and the Department of Laber,
snd reports of employers %o the Social Security idministration published
in County Business Patterns, and to the Iowa Employment Security Commission.
These sstimates ¢o not ineclude unpaid family workers.



Travel-Rslated Jobse end the Jeowa Lsbor Force

Comparative Eaployment in Travel Service and
Other Nenfarm Industries 4in Iows 4n 1971

; Total Travel Service
I::::‘W Oroup oF Senber and Trassportaticn
of Vorker in
Por Cent
Tova N of State
Betail Trade and Service . . 210,950 73,610 b}
Retail Trade . .. ... .. 167,130
Coummereial Services . . . . . L3, 820
Wholesals Trade . . . . . . . . Lk ,040
Finance, Insurasnce, Resl Estate k2,730
Professional & Relatdd Serviess 103,260
Private Commercg . . . . . koo, 980 73,610 18
mh'OGQ--i-.oooct ”m
Centract Cemstyuctien . . . . . L5,93
Mamufecturing . « ¢« « ¢ ¢ ¢ o« » 203,520
Transportatiom . . . . . . . . . 28,5% 1,330 5
Peblic Utilities & Other . . . 22,65
Frivate Indestey . . . . . 03,850
Private Commres snd Industry M8  72,%0 00 10
CGoOVOrEent . ¢ « +» ¢ 5 s s s o @ 162.110
Nonfarm Wage epd Selavy . . . 873, 90 72,940 8
“u" ‘ e * & E.m 18.2!2 y
Bopfarm Baployment . . . . . 967,940 91,210 2

Sources: Estimates of mid-year wage and salary workers bty the
Iowa Bmployment Security Cesmission. Heployees in travel services wers
based en BLS estimatas or other stete sources. Konfarm propristors were
estinated on data from the Census of Business and the Census of Population.
Hete that ferm workers, domestic servents, and unpaid family workers are
aot included im these sstimates.



Insame Dewived fran travel Businsse

The travel-related tusiness peid cut
$400 million 4n persemsl imeome in Iowa during 1971. This meens
that 32 per cent of the receipts of the travel business are paid
eut to iadividuals as personsl income. Payrolis to hired werksrs
amounted to $217 million. Active proprietors earned $131 milliem
eperating their bDusinesses. Rents, dividends, and interest receiwed
W all others whe share in the prefits frem travel-related operations
added up to $52 milliom.

These payments loom rether large mmong sourcss of commercial
ineemes in the stets. Totel ineome in Jowa was §il1 billien from all
sourees: $2.9 billiem of these payments were derived frem private
sommercial operations., Travel-related services generated s tenth of
all incoms frem private cemmerce. In the field of retail business a
fourth of the §$l.k billdon incams was pald out Lty the travel business,

Only a pertiom of these payments can be traced to travelers.
But here again, 4reding with travelers crestes usiness, and business
generates ineome: Thiryy-three cents out of each tourist dollar are
distridutad as income. In this way about $115 million, or a third
of the $3kk million spent by out-of-state tourists in the state, was
paid out as personal imcome pgyments by merchants who engage in the
trawl trade.



Inoame Payments from Bus iness Allied with Travel

Type of Income Pgyments frem Najor Travel Service and
Passenger Trensportation Industry in Iowa duriag 1971

Mmount of Per Cent

Type of Ineome Pgyment ik of Gales
Total Personal Income Payments $400,250,000 3.8
VWages and Selaries of Employees $216,820,000 17.2
Earnings of Active Propristers $131,020,000 0.4
Dividends Paid Out . . . . $ 9,950,000 0.8
RBents from Property . . . . § 28,160,000 2.2
Interest en Capital . . . . $ 1,760,000 1.2

Sources: Bstimsted from state business data, operating
expensed of the groups of firms at the service of travelsrs and passen-
ger carriers, data reported Wy firms snd operators to the Buream of
the Census, the Internal Revenue Service, the Interstate Commerce
Commission, the Sccial Security Mministration, the lowa Euployment
Security Comission, the Iows 5tate Tax Commission, and surveys of buas-

iness operating expenses.



Beuress of Inccod from Travel setivities

Bstinated Personal Income of Peyreolls, ERaurnings of
Proprietore, Dividends, Rents, and Interest from
Hajor Firms Ingaged in the Service and Transportatiom
of Trawelers in Iowa in 1971

fotal Psrsonal Incoms

Travel Service and Trsaspert

Mmount Per Cant

$1,000 of Sales
Travel Service and Transport $400,250 31.8
lodging, Bating, Becrestios 8214 460 40.7
Botels and lodging Places k1,960 Lt.2
Bating and Drinkiang Places 137,90 36.7
Recresation Services . . . . 34,58 68.6
Mutomebile Serviees . . . . $156,7%0 2.h
Ossoline Service Stations 88,010 18.1
Mate Acceasory Steres. . . 16,050 20.1
sate Repair asnd Serviee s2,660 0.2

P r Tr % § 29,070 L7.7

Scurce: Estimated from state business data and operating
expenses of six groups of firms at the service of travelers and the
three groups of passsnger carriers.



Contritution of Major Travel Businesses

Cenparison of Incoms Faid Out

o

Transpert Businesses and Income Recaived

Participating in Current Preoduction and Business mmd

Iowe Incoms

by Travel Service aend

by Persons

from Other Sources in Iowa during 1971
All Travel Service and
Source of Incame by Indnu-:n Trasnspert Basiness
HaJor Business Group in mount in Per Cent
Millioms Milliens of Total
Betall Trede and Service . . §1,39% $324 23
'm ,m B e % § % W e 9 9”
Commercial Sexvices . . . . . Léo
Wiolosale Trads . . .. . .. 580
Finsnce, Insurance, Real ht.atc 380
Protuuunl & Related Services 620
Private Commerce . . . . . 82,740 $3ek 1
ﬂhiﬂ. g ¥ 9 4 & & A & & a B » ”
Contrast Cemstawetion . ., . . . Lso
Kenufesturing . . . « « « o « 2,060
Trapeportation . . . . . . . 320 2k 8
Communication & Pablic unuuu 1%0
Private Industzy . . . . . $2,09%
vate Commerce Indus $6,00 88 6
Faym Income and Wages . . . . $1,200
All Oeovermment Servieces . . . 1,20
Properdy Income . . . . . .. 1,7% 52 3
Transfer Payments, Net . . . . 810
Total Personal Incoms . . $10, 960 $Loo &

Sources: The state estimates in Column 1 from the U. S.
Departsent of Commerce, Survey of Current Business,
1971 and Jaomary 1972. Pigures im Columm 2 were based on state busi-

ness data.

Aagest and

October



Taxes Pald W Trevel-Related Business and Tourists

The State of Iowa eollscted $159 milliom
from major fivwe cetering to trswelers during 1971. This centri-
tion to state and local revenue is snother messure of econcmis
enefits of travel-related astivitiss. The state tax alome mmounted
to & fourtk of tax revemue c¢ollected by Iova from all seurces.

The $159 milliom state tax sollections 4is equal to 13 per cemt of
the $1,259 million sales and receipts of the travel-related business
enterprises. In addition to stats taxes, the travel-service business
elso patd $20 milliom in local tames and $5 million in federal
taxes. The ecombined tax collsctions from the nine groups of businesses
wore $233 milliem, or 19 cents out of each dollar of sales.

Nost of the §3bk milliom purchases made by visiting tourists
in Jowa are subject to state and local temes. Altogether, §32 million
of Jowa state taxss can be traced to tourist expenditures. This
smounted %0 sbout flve cents in each tax dollar collected by the
state. Jowa collects nine cents from each dollar spant by tourists
in some form of state taxes. In addition, §8 million in local and
property tazee ean be trated to tourist expenditures in Iowa.
Altogether, then, a total of 840 milliom in state and local taxes
can be traced % the trade brought into the state by tourists,



Tax eow from Major Trawl-Related Businesses

Types of Tanes Paid by Jowa Fims Engaged in Serving
and Trameperting Travelers to Stats, leecal, and
Pederal wul, daring 1971

Taxws snd Other Rowomme Mmoant of Per Cent

Cellected frem Trawl Businsss s vonne of Sales
A1 Texss end Rovame . . $232, 840,000 8.3
M T Ay T SR N Sl m‘mlm n=6
State Bales mmd Use . . . .. 26,510,000 2.1
Business, Beverage, and Inceme . . 26, 360,000 2.1
‘H" w LI R S ms'z”'m ’tk
M tm. F O ® = & e & » @ ' i:.!glm 20!
locel and Property . . . . .. 19,780,000 1.6
Pederal Inceme md Osasoline . . 53,980,000 b.3

Sources: These tax revenue figures were cempiled or esti-
mated and sssigned to business groups on the basis of the detail avail-
able from the Iowa Depertment of Revemue, dnmual Statistical Report
on Income Tax, the Moter Puel Tax Division, "State Tax Collections
1971,* compiled by the Buremn of the Census, and some industyy detail
dorived from special tsbles. These date and figures from the Census of
usiness and other stete business reports vere analysed and estimates
vere prepared for sach business group in the context of the whole
:l“hth of business receipte and operating expenses, as shown in other

8.



Seurese of GS%ate Taes frem Treawl-lslasted Business

Contridution of the MNajor Travel Service and
Beainessss o Btate Tax Boveme

in Jowa during 1971

Stats Tax Collecticme

frawl Business Oreup

Per Cent

sk YT T
fotal Trevel Servies end Trensport . . 159,080,000  12.6
lodging, Beting, snd Beereation . . $ 3,010,000 5.9
mmmm....... h’m.m koS
Eating amd Drisking Pleces . . 2k ,250 ,000 6.5
mm m - - . L] - » L] ’.m.m h.,
Mutemobile Serviees snd Gasolime. . $124, 920,000 18.6
““h‘ ,m % 8 s s B e @ m.z”,m :1.,
.‘. W d WO s o v s u.‘”,m 2.8
Passenger Trensportetdes . . . .. ¢ 2,850,000 b7

doureess Csaleulated separately in d&tall for each group of
businesses from data reported to the Iowa Departasnt of Revenue, the
Iova Employnent Security Ccamission, Census of Business, Internal
Revenus Servics, Interstate Commerce Commission, mnd other state busi-
ness sources, imeluding surveys Ny business associstions.
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Becuemis Inpast of Trawel Trade on Other ueiness

The operating expenses paid out Yy one
Wpe of businoss caterprise sets in motien en inceme flow whioh ereates
sales snd receipts for other business enterprises. In this way, pro-
greesive typess of Wesiness stimulate other cesmarce vwhile providing
& nmarket for goods and services from other industriss. The operating
ratios of the travel-serving business make it posaible o estimate
the gross income flov fyem ths travel-related euterprises and to
asasure roughly the magnitude of the market arising directly fram this
business sector.

About 50 cents from each sales dollar are spent for the pur-
chase of goods end services frem other industriss. This creates 2
8452 million mariet for processore and distributors, for the food and
beverage iadustry, for dalry and other agricultural products, end for
gssoling. In additiom de the cost of goods seld, operateors of travel
sccamodations paid cut 1k cents from each sales dollar for a wids
range of business services reguired in operating travel facilities.
These outlays dinclude utility bills, repeir of facilities, linen snd
laundry services, advertising, insurance, and other services, which
sltogether add up to $17; million. We have already noted that 32 cents
from eath dollar of sales are paid out in the form of wages, earnings
of propristore, asnd other perscnsl income. VWe have also noted that
travel service operators must eamark 1L cents from each dollar for
state end local taxes. In eddition L cents are paid to federal taxes.



Impent of Trovel Iusiness om  Other  Business

Oporating Beponses of Naojer Business Flrms Ingaged
in the Servise mmd Transportatisa of Trawelews, aleng
with locsl Castomers, fn Jewa during 1971

PUER s fotel Mmount  Por Cent
Bosiness Upevating Enpenses ta $1,000 of Sales

Siate sod losed Twmes . . ... ... . 0 AMG80 M2

IW ’“. nl“ s & @ .m,m
: htll 30”!, L“ s ¥ * ‘ ”’m

Mdergl Incess gnd Ossolive Texes . .. & 53,580 hed

w8
2

Parchases fros Other Industyies . . . . . $ 625,90 k9.1
c“t“mmoo't.uoqo- hn’m ’s!,
Deprociation & Repairs of Fasilities . . . 52,560 h.2
Usilities, Power, Mpel, Telophone . . . k6,150 3.6
idonsn end Other Supplies . . . . . .. i2,5k0 1.8
Lanndry Hewviee . . ¢ ¢ ¢ 4 05040 10,690 0.9
ddvertining md Printing . . . . . . . . 15,750 1.3
inmuranee AN T o i AR R 7,600 0.6
Other Oporating Bxpemees ., . . . . . . . 18,540 1L

Sourvess Calouleted ssperately im detail for sesh group of
businesses from dats reported 1o the Iowa State Tax Commission, the
Iowa Dmplgyment Security Commission, Census of Business, Internal Revamme
Servics, Interstats Commerce Cmmissicn, and other state business scurces,
including sarveye ly business asseciaticns.



